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Inspired Al

Artificial intelligence is moving rapidly from experimentation into everyday use
across business, healthcare, government, education and industry. As adoption
grows, attention is turning to how organizations can deploy Al effectively, build the
infrastructure and skills needed to support it, and translate Canadian research into
globally competitive products and companies. This special feature will explore the
technologies, applications and ideas shaping the next phase of artificial
intelligence in Canada.

Proposed topic highlights:

Al in action — How organizations are moving from pilots to practical applications
that improve productivity, services and decision-making.

Canada's Al advantage — How research excellence, entrepreneurship and
commercialization are helping Canadian companies compete globally.
Compute and infrastructure — Why data centres, cloud capacity, chips and
sovereign computing resources are becoming foundational to the Al economy.
Al and the workforce — How new tools are changing jobs, skills and the way
people work across industries.

Trust and responsible deployment — How privacy, transparency, security and
governance are shaping the adoption of Al.

The next generation of Al — Emerging advances in agents, robotics, multimodal
systems and other technologies expanding what Al can do.
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The Globe and
Mail is the #1
newspaper brand
in Canada

Reaching more
High-Net-Worth
Investors with over
$1M+ in assets.
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Print/Digital Weekly Readers — 6,484,000
Print Weekly Readers — 2,912,000 | Digital Weekly Readers — 4,800,999

(Source: Vividata SCC Spring 2026, Globe Print/Digital Weekly)
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