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Canada’s Building Economy

Canada’s infrastructure, housing, energy and industrial projects depend on the 
materials, manufacturing capacity and supply chains that support construction across 

the country. As governments and businesses focus on domestic procurement, resilient 

supply chains and long-term economic growth, Canadian manufacturers are playing an 
important role in strengthening communities and supporting major capital projects. This 

special feature will explore the industrial manufacturing and infrastructure investment 

projects that are helping shape the country’s future.

Topic Highlights
Canadian Manufacturing Capacity: How domestic production supports supply chain 

resilience, industrial competitiveness and major construction and infrastructure projects.
Domestic Procurement & Public Projects: Why Canadian-made materials matter in publicly 

funded infrastructure, transportation, utilities, housing and community development.
Supply Chain Resilience: How reliable sourcing and procurement standards can reduce 

project risk and support long-term economic stability.
Infrastructure for Growth: The role of construction materials and industrial manufacturing 

in supporting energy systems, commercial development and regional growth.
Jobs, Skills & Communities: How manufacturing and construction support skilled trades, 

local employment and economic opportunity across Canada.
Sustainability & Efficiency: How producers and builders are improving material use, 

reducing waste and supporting more efficient construction practices.
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