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GivingTuesday

Each year, GivingTuesday brings heightened attention to charitable causes 
across Canada and around the world. For many donors, it serves as a clear 
moment to focus on where support can make the greatest difference. This 
special feature highlights the causes drawing attention, the impact donations 
are having, and the role collective giving plays in supporting communities.

Proposed topic highlights

The Power of Generosity: Stories highlighting how individual and collective 
acts of giving are translating into real-world impact.

Rethinking Fundraising: How organizations are adopting creative, data-
informed, and community-driven approaches to engage supporters.

Impact at the Community Level: Spotlighting initiatives and organizations 
delivering measurable change at the local level.

Corporate Giving in Practice: Examining how businesses are embedding 
philanthropy into their operations, partnerships, and workplace culture.

The Evolving Future of Giving: How technology, transparency, and a new 
generation of donors are reshaping expectations around philanthropy.
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