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Canada’s ability to build — homes, infrastructure, and resilient communities — depends
on a deeply interconnected ecosystem spanning materials, skilled trades, engineering, and
construction. Produced in conjunction with the Cement Association of Canada, this special
feature will spotlight how cement and concrete underpin economic growth, support critical
infrastructure, and are evolving through clean technology and innovation. As Canada
advances priorities around housing, productivity, and sustainable development, the
strength of this integrated sector is increasingly central to national competitiveness.

How cement underpins Canada’s built environment: Exploring the essential role of
cement and concrete in housing, infrastructure, and community development across the
country.

An integrated construction ecosystem: Spotlighting how architects, engineers,
contractors, and materials suppliers work together to deliver complex projects at scale.
Infrastructure as an economic driver: Examining how transportation networks, energy
systems, and public works support trade, mobility, and long-term productivity.

Advancing low-carbon materials: Exploring innovations in cement production, including
carbon capture, alternative fuels, and lower-emission solutions.

The future of the skilled trades workforce: Highlighting the growing need for trades and
technical talent to meet demand for housing and infrastructure.

Strengthening domestic supply chains: Looking at how locally produced cement
supports resilience, reduces reliance on imports, and reinforces Canada-first approaches
to building.
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Reaching more
High-Net-Worth
Investors with over
$500K in assets.

Print/Digital Weekly Readers — 6,484,000
Print Weekly Readers — 2,912,000 | Digital Weekly Readers — 4,800,999

Source: Vividata SCC Fall 2025, National, A18+
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