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Women's health is gaining greater attention as employers, healthcare providers and

policymakers recognize the need for more comprehensive support across every
stage of life. Mental health, workplace well-being, caregiving pressures and
menopause are increasingly shaping how women experience health both at work
and at home. This special feature will examine the evolving understanding of
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Heart Health Month strategies improving support for women across Canada.

Taking action to improve cardiovascular health
care and outcomes for Canadian women

o ' ‘z Proposed Topic Highlights
) } . * Women’s Mental Health Across Life Stages
;" %/ How mental health needs evolve from early career to midlife and beyond.
— * Menopause and Mental Well-Being
= Growing awareness of the emotional, cognitive and workplace impacts of
= menopause.
3] : * Supporting Women in the Workplace
How employers are expanding mental health programs, benefits and workplace
policies.
 Caregiving, Stress and Burnout
The mental health impact of balancing work, family and caregiving responsibilities.
* Expanding Access to Mental Health Support
New models of care, digital tools and workplace programs improving access to
support.
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women's mental health and well-being, and the programs, research and workplace
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