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In-House Counsel – 

Shaping the Future of Business

2026 NATIONAL INTEGRATED SPECIAL REPORT –  

DIGITAL AND NEWSPAPER 

Integrated Special Reports are turnkey content solutions in which participating advertisers can be mentioned in 

at least one story.  Produced by Globe Content Studio. Topics are informed by technology providing data signals 

on what is resonating with readers and keeping them engaged. It provides confidence that these are ideal 

environments to position and deliver your brand message.

Source: Vividata SCC Fall, 2025, National, Adults 18+
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Print/Digital Weekly Readers – 6,484,000 
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For more information, contact The Globe Media Group team

advertising@globeandmail.com 

In-house counsel are becoming central to how companies grow, compete, and manage risk. 

As businesses face rapid change - from new regulations and global expansion to AI, ESG 

demands, and shifting markets - legal teams are taking on a far more strategic role. No longer 

viewed as cost centres, they help shape decisions, guide innovation, and protect long-term 

value. This report examines how general counsel influence transformation across industries, 

support major deals, navigate complex regulatory environments, and strengthen corporate 

resilience. Increasingly, the future of business strategy is being shaped inside the legal 

function.

Topics Under Consideration 

The Strategic GC: How today’s general counsel are becoming core business leaders.

Legal as a Growth Engine: Why in-house teams now drive major corporate transformation.

Legal at the Deal Table: The expanding role of counsel in M&A and global expansion.

Navigating Regulatory Change: How in-house counsel keep companies ahead of 

fast-moving rules.
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ESSENTIAL PACKAGEINTEGRATED 

SPECIAL REPORT
Your brand mentioned within the integrated report among participating 

advertisers 

Print Integrated 

Special Report

with brand ad 

adjacency and 

brand mention within 

report. 

*No minimum page view guarantees.

**No sightlines or approval on integrated content.

***Other print sizes and editions available.

Package Details Investment

Digital*

➢ Equal brand ad SOV among participating 

advertisers, adjacent to integrated report content. 

Includes brand mention within the article. 

➢ 200,000 driver impressions – Globe and Mail ROS.

• 300x600 includes logo, drives to integrated report 

with adjacent SOV ads.

➢ 200,000 brand impressions – Globe and Mail ROS

• 300x250 brand ads, drives traffic to your site.

$8,000

Print
➢ Ad adjacent to report content, with brand mention 

in article**. Various ad formats available.

Standard print rates 

apply

Digital + 

Print

➢ Digital and print as described above.

$23,600 

(National full page***)

$18,600 

(National half 

page***)

Digital Integrated Special Report

Ads rotate with equal SOV among 

participating advertisers. Includes 

brand mention within report.

Digital Integrated 

Special Report 

Content Discovery - 

Standard Digital 

Traffic Driver.
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PREMIUM PACKAGEINTEGRATED 

SPECIAL REPORT Your brand mentioned within integrated report content among participating 

advertisers + sponsor content with your brand fully integrated

*No sightline or approval on integrated report content. 

**Full sightline and approval on sponsor content. 6 to 8-week lead time. 

Package Details Investment

Digital 

Only 

Package

➢DIGITAL INTEGRATED REPORT: Equal brand ad SOV 

among participating advertisers, adjacent to report. Includes 

brand mention*. No page view guarantees. 

• 150,000 impressions – Globe and Mail ROS.

• 300x600 includes logo, drives to report with adjacent SOV ads.

➢DIGITAL SPONSOR CONTENT: Minimum 2,000 – 2,900 page 

views for one article, custom developed with client**.

• 100% SOV brand ads adjacent to sponsor content.

• Branded content discovery includes standard traffic drivers, 

native and social.

$20,000

Print + 

Digital 

Package

➢ DIGITAL INTEGRATED REPORT: As described above.

➢ PRINT INTEGRATED REPORT AND SPONSOR CONTENT: 

Full page or half page sponsor content adjacent to integrated 

report that includes brand mention. 

➢ DIGITAL SPONSOR CONTENT: Minimum 1,700 – 2,500 page 

views for one piece of sponsor content.

• 100% SOV brand ads adjacent to content.

• Branded content discovery includes standard traffic drivers, 

native and social.

$33,000 

(National 

full page)

$28,000 

(National 

half page)

Digital Integrated 

Special Report

Ads rotate with SOV 

among advertisers. 

Includes brand mention 

in the article. 

Digital Sponsor Content 

Custom developed with the 

client

Digital Sponsor 

Content Discovery

Globe 

Native

Social
Standard 

Digital 

Traffic 

Driver

Standard Digital 

Traffic Driver 

Print Integrated 

Special Report

brand ad 

adjacency,  

mention in 

article
Print Sponsor 

Content

Full sightlines 

in article with  

brand adjacent 

to report 

content
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