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Among men in Canada, prostate cancer remains one of the most commonly
diagnosed cancers, with outcomes closely tied to early detection, access to care,
and informed decision-making. As screening guidelines evolve and treatment options
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Awareness and risk factors: Understanding age, genetics, family history, and other
factors that influence prostate cancer risk.

Screening and early detection: The role of PSA testing, shared decision-making,
and emerging screening approaches in improving outcomes. ) ..
Advances in diagnosis and treatment: How imaging, precision medicine, and Print/Digital Weekly Readers — 6,484,000

evolving therapies are changing how prostate cancer is detected and managed. Print Weekly Readers — 2,912,000 | Digital Weekly Readers — 4,800,999
Living with prostate cancer: Addressing quality of life, mental health, and long-
term support for patients and survivors.

Access to care and equity: Ensuring timely diagnosis, treatment, and follow-up
across regions and populations in Canada.

Research and innovation: How ongoing research, clinical trials, and data are
advancing understanding and care of prostate cancer. Sponsor Content and
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