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Prostate cancer awareness

Among men in Canada, prostate cancer remains one of the most commonly 
diagnosed cancers, with outcomes closely tied to early detection, access to care, 
and informed decision-making. As screening guidelines evolve and treatment options 
advance, greater emphasis is being placed on risk awareness, timely diagnosis, and 
survivorship. This special feature will examine how research, prevention strategies, 
and care models are shaping prostate cancer outcomes across Canada.

Proposed topic highlights
Awareness and risk factors: Understanding age, genetics, family history, and other 
factors that influence prostate cancer risk.
Screening and early detection: The role of PSA testing, shared decision-making, 
and emerging screening approaches in improving outcomes.
Advances in diagnosis and treatment: How imaging, precision medicine, and 
evolving therapies are changing how prostate cancer is detected and managed.
Living with prostate cancer: Addressing quality of life, mental health, and long-
term support for patients and survivors.
Access to care and equity: Ensuring timely diagnosis, treatment, and follow-up 
across regions and populations in Canada.
Research and innovation: How ongoing research, clinical trials, and data are 
advancing understanding and care of prostate cancer.

mailto:rdeacon@globeandmail.com
https://www.dropbox.com/scl/fi/iwm0i1iqdyyt2wyf8j7k8/Childhood-Cancer-Awareness-Month-Sep-11-2025.pdf?rlkey=uz8zbustggmwaofm7ab6xan8n&dl=0

	Slide 1

