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Congrats!

Your ideas this year will set the tone for years to come.

No pressure or anything &)



Young Lions 2026

« The Clobe and Mail has proudly served as Canada’s
Official Representative to the Cannes Lions International
Festival of Creativity since 2005 - championing Canadian
talent and work for over 20 years!

- Cannes Lions is the world’s most recognized benchmark
for creative and marketing excellence, celebrating
breakthrough work from almost 100 countries

- Young Lions reflects that same global standard -
spotlighting emerging talent and future industry leaders

«  Our commitment: empower Canadian marketers and
creatives to compete, grow, and be recognized on the
world stage

Program partners: CMDC, Strategy, ACA

Media category sponsor: Snapchat

PR category sponsor: Edelman

Digital category sponsor: Motion Entertainment
Film category sponsor: Motion Entertainment
Young Lions partner: CMA
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“Cannes Lions marks a gathering of
the most innovative and
imaginative individuals who set the

tone for the year ahead.”
Ad Age

“Cannes is a massive
amplificator of ideas. The good
ones and the ones worth
spending time considering. |
think that the exposure Cannes
gives you comes with a
responsibility.” - Fastcompany

9

“Creativity is an overpowered
economic growth lever - $985bn
and could represent 10 percent of
global GDP before 2030,
according to the think tank G20
Insights.

With this pace and scale, we
believe that countries and
governments have an
opportunity to supercharge their
creative economy by showcasing
their capabilities at Cannes Lions
in front of some of the most
influential minds in the industry.”
- Cannes Lions Festival 2025

“Cannes Lions is the epicentre for the world’s best creativity.” -
Phil Duncan, Global Design Officer, Procter & Gamble
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The Festival at a glance

/3 13.8k+ 94

years celebrating attendees countries

creative excellence represented

27% 49% 7%

brands agencies of delegates in senior roles

30 26k+ 500

specialist entries Jury
Awards Members
520 200+ 180
speakers content sessions hours of

in 16 stages content




CLOBE
Canada holds strong in the global top 5 for Lions; top 3 for Young Lions ﬁp

COUNTRY
RANKINGS

Canada Shines at the 2025 Cannes Lions Young Lions
Competitions

UsA

#1
#2  Brazil 1
27 medals, 5 co-wins #3 UK 01 YOUNG
. Grand Prix: 0 (2024: 2) #  France +2 LIONS

« Gold: 4(2024: 1) Canada i
 Silver: 7 (2024:19 + 3) %5
« Bronze: 17 (2024: 25 + 5)

« Shortlists: 132 (2024: 166)

India 7

#6 Germany 1

3 2 CANNMES LIONS * % 2
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CANNES

‘Our coverage

Canada Shines at the 2025 Cannes
Lions Young Lions Competitions

It's official — Canada'’s rising creative stars are bringing 2 CA:NESI IONS .
hardware home from Cannes... DAY3WRAP-UP %2
CANNES
LIONS

Cannes Lions 2025: Marketing Real-Time
Truths That Move Culture

Kicking off his session, Todd Kaplan argued that much of

CANNES
LIONS,

Cannes Lions 2025: Al and the Future of

Creativity

At Cannes Lions 2025, Mustafa Suleyman joined Colleen
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Need to Know’s

The Basics

Brief live: 9AM EST Feb 28

Comp ends: 9AM EST Mar 1 (24-hours)

Ask: develop a PR strategy for the NFP
Submission will contain a 10-slide PowerPoint
and a written submission

(max. 450 words)

Each slide will have a max of 50 words.

Entry submission form will be live ONLY
during these periods. Late entry will result in

disqualification, NO exceptions
Official rules

MAI

il 2


https://globeandmailyounglions.ca/wp-content/uploads/2026/01/2026-Official-Rules-and-Regulations_Young-Lions-Competition_FINAL.pdf
https://globeandmailyounglions.ca/wp-content/uploads/2026/01/2026-Official-Rules-and-Regulations_Young-Lions-Competition_FINAL.pdf
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Need to Know’s

The Basics

Brief live: 9AM EST Feb 28

Comp ends: 9AM EST Mar 1 (24-hours)

Ask: develop a PR strategy for the NFP
Submission will contain a 10-slide PowerPoint
and a written submission

(max. 450 words)

Each slide will have a max of 50 words.

Entry submission form will be live ONLY
during these periods. Late entry will result in

disqualification, NO exceptions
Official rules

Live Judging

Top 5 shortlisted teams in the PR category will
present their submission in an in-person live
judging session. 5 minutes & max. 5 slides.
Criteria for this round in T&C's

Top 5 shortlisted teams notified by Mon,
April 6

Live judging: Mon, April 15 1PM-4PM EST
Both team members must be in attendance

Top 3 shortlisted teams notified by Mon, April
20

Winners announced on April 24 in
Toronto, 1-4PM


https://globeandmailyounglions.ca/wp-content/uploads/2026/01/2026-Official-Rules-and-Regulations_Young-Lions-Competition_FINAL.pdf
https://globeandmailyounglions.ca/wp-content/uploads/2026/01/2026-Official-Rules-and-Regulations_Young-Lions-Competition_FINAL.pdf
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Need to Know’s

The Basics

Brief live: 9AM EST Feb 28

Comp ends: 9AM EST Mar 1 (24-hours)

Ask: develop a PR strategy for the NFP
Submission will contain a 10-slide PowerPoint
and a written submission

(max. 450 words)

Each slide will have a max of 50 words.

Entry submission form will be live ONLY
during these periods. Late entry will result in

disqualification, NO exceptions
Official rules

Live Judging

Top 5 shortlisted teams in the PR category will
present their submission in an in-person live
judging session. 5 minutes & max. 5 slides.
Criteria for this round in T&C's

Top 5 shortlisted teams notified by Mon,
April 6

Live judging: Mon, April 15 1PM-4PM EST
Both team members must be in attendance

Top 3 shortlisted teams notified by Mon, April
20

Winners announced on April 24 in
Toronto, 1-4PM

The Prize

Canada Young Lions 2026 title

Registration to the Cannes Lions International
Festival of Creativity in Cannes, France

Full-week festival pass
Round-trip airfare

Accommodation during festival


https://globeandmailyounglions.ca/wp-content/uploads/2026/01/2026-Official-Rules-and-Regulations_Young-Lions-Competition_FINAL.pdf
https://globeandmailyounglions.ca/wp-content/uploads/2026/01/2026-Official-Rules-and-Regulations_Young-Lions-Competition_FINAL.pdf

Al guidelines R 9

General Al Usage

Individual aspects of the entry may be automatically generated by computer or created by
artificial intelligence, however, if the majority or entire entry is generated using such means, we
reserve the right to disqualify the entry from the competition. Participants must disclose Al

usage when submitting and explain how it was used. The jury will review this, but it won't
impact judging unless it violates competition rules.

Image Creation & Copyright
We allow the use of Al to create images or vector images in the creation of your campaign, as

long as these are commercially safe.

Al should support creativity, not replace it.

15



Stay in touch

LI/1G: globemediagroup

X: CannesLionsCAN

globemediagroup.ca/canneslions (our Cannes Lions hub)

globeandmailyounglions.ca (where brief will drop & you can see
winning work)

#YounglLions2026

16


mailto:cannes@globeandmail.com



http://drive.google.com/file/d/1qpB8ah_vXkRS3BGZblPqwCR16XekEkmv/view

How to succeed
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Before
Make a plan
Watch case studies

Talk to previous
competitors

Get plenty of sleep
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Before
Make a plan
Watch case studies

Talk to previous
competitors

Get plenty of sleep

Day-of
Eat healthy
Drink water

Take breaks

Remember to
have fun



Tackling the brief



If | had an hour to solve
a problem, I'd spend
55 minutes thinking

about the problem, and
5 minutes thinking
about solutions.
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Read the brief in full. Read it again at least 3 more times.

Write your own 1-page “mini brief” with
most important info. Share it with your partner

Do your own research to unearth insights.

ldea dump: Go wide, not deep.

Don't go with your first good idea -
it's probably the most obvious.

Make a shortlist.

Pressure test.
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Presenting your idea

AGEBURGERS
{OULDIBE

Your PR entry will be comprised of 10 PowerPoint
slides and a 450-word write-up. Judges will be
judging your idea based on the content of your
slides. Make sure you carve out time to plan the
most impactful unveiling of your idea.

It's a presentation

TREAT YOUR SLIDES LIKE THE PITCH

Keep it simple

OPT FOR CLARITY OVER A VERBOSE EXPLANATION

Mimic a case study

LOOK TO CASE STUDY STRUCTURES FOR
SLIDE INSPO

Leave an impression
TAKE ADVANTAGE OF EVERY SLIDE

Remember:

IF YOU'RE SHORTLISTED, YOU'LL PARE
DOWN TO 5 SLIDES

THE

GLOBE &
AND

MAIL*



PR Greats

INFO SESSION YOUNG LIONS PR FEB 18



JS
to help women escape

AXA, THE LEADING INSURANCE COMPANY IN FRANCE,
CHANGED ITS HOME INSURANCE POLICIES TO PROVIDE

EMERGENCY RELOCATION IN THE EVENT OF FIRE, FLOOD,
AND DOMESTIC VIOLENCE.

1.1 The context

‘ - — it \ R
- : | 4
1.2 The idea |-

Bran
officially recognizes domc‘-.lv, violence as a covered risk ; ¢ = Cmsidemﬁon
y o






http://drive.google.com/file/d/1T3UiEB15uOhhOuVynFdhSJKWM1XAAp4B/view
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Problem

Domestic Violence Crisis:

The campaign addressed the rising,
serious issue of domestic abuse in
France, where home an often become
the most dangerous place for victims.

Insight

Lack of Support:
Victims often cannot leave
due to financial dependence,
no place to go.

ldea

Add "...and domestic violence" to
home insurance
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Mass awareness
educated both men
and women, and
indirectly, shamed
the abuser

Simple add for the
Company to an
existing insurance
policy, no spin

Why it’s gold

Solved
a real-world
issue

PR educated
victims on what the
policy provided
and how to escape
without harm -- for
the longer-term
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http://drive.google.com/file/d/1p8AXsvJnXdtAy3BHilGlRi9gzaooFrQT/view
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Problem

Children often feel pressure to be
happy, leading to a lack of open
conversation about mental health
struggles

The Meal

Insight

A 13-year-old's insight "you're not
always happy" inspired the campaign
to break the stigma

ldea

McDonald's removed the iconic
smile from their Happy Meal
boxes to normalize the idea the
emotions fluctuate, and adding
flash cards inside the box that
showed a myriad of emotions
that kids could choose.
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Why it’s Bronze

McDonald's contribute to
unhealthy eating habits

CREDIBILITY which are directly
associated with mood
disorders.
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POSITIVE SENTIMENT

EARNED MEDIA

IMPRESSIONS IN THE U.S. WILL SEE THE TRUE NAME OF THE GULF

CCIN DONALD TRUMP'S TIME, A MEXICAN COMPANY
DECIDED TO TAKE A STANCE ON POLITICAL ISSUES »?

C¢ TRUMP WILL NOT CRAVE THIS TECATE
RELEASES GULF OF MEXICO-FLAVORED BEER »>

¢¢ TECATE LAUNCHES THE FIRST EVER
FLOATING BAR IN THE GULF OF MEXICO>>
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CCWHERE IS THE VIRAL BAR IN THE MIDDLE OF THE
GULF OF MEXICOAND HOW TO GET THERE? >?

infobae
Adlatina

MILENIO AdAge ReasonWhy.
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The Gu

Problem

An executive order from the
White House renamed the
Gulf of Mexico, erasing a
Mexican point of pride from
Google Maps.

lf of Mexico bar

Insight

Picking a fight with a bigger
bully will get you nowhere
but outsmarting them may
help you win the cultural
war.

ldea

Hack the very platform
that triggered the change by
dropping a cleverly named
business pin on Google Maps.
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Tapped into a
cultural moment in SO000

a timely manner.

Anticipated
Google’s next
move and were
ready with an
answer.

FRESH!!!

Hack the very
platform that
caused the change.

Why it's great

REBELLIOUS
AND FUN!

Execution
makes perfect
sense for a
beer brand.



/

o ' : Bt | a
Changing the name of the Gulf of Mex‘icog

LIVE SNEWS The Second INAUGURATION / DONALD J. TRUMP 2025



http://drive.google.com/file/d/1gq4GpAAMAreR9R1cxpVtkM0WEiNeU9F7/view

INFO SESSION YOUNG LIONS PR FEB 18



Good luck

INFO SESSION YOUNG LIONS PR FEB 18
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