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Entrepreneurship for impact

Entrepreneurship is evolving beyond profit to become a powerful engine for social, 

environmental, and economic change. Across Canada, a new generation of 

innovators is harnessing entrepreneurial thinking to build businesses that tackle 
real-world problems — from sustainability and equity to community resilience. This 

special feature will showcase the people, programs, and platforms that are 

redefining what it means to lead, innovate, and create lasting impact through 
business.

Proposed topic highlights:
Social Enterprise in Action: How social entrepreneurship is addressing 

challenges like climate change, food insecurity, and housing.

The New Entrepreneurs
Profiles of Canada's next-gen founders who are building mission-driven ventures.

Education for Innovation: The role of universities, incubators, and youth-focused 

programs in cultivating entrepreneurial mindsets.
Funding with Purpose: How impact investors, grants, and corporate partnerships 

are supporting ventures that prioritize both profit and purpose.

Scaling for Good: Strategies for growth and sustainability in social enterprises — 
from local pilot to national movement.

Entrepreneurial Ecosystems: A look at the support networks, hubs, and 

mentorship programs helping founders thrive across Canada
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