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Celebrating Organic Month

Observed annually in September, Organic Month examines the role certified organic 

production plays within Canada’s food system — from on-farm practices and 
verification frameworks to consumer confidence, market performance, and long-term 

sector resilience. As expectations around transparency, environmental stewardship, 

and food integrity continue to rise, organic production is increasingly positioned at 

the intersection of health, sustainability, and economic viability. This special feature 

in conjunction with The Canada Organic Trade Association will explore how 

standards, certification systems, and innovation are evolving to support trust, 
growth, and stability across Canada's organic value chain.

Proposed topic highlights:

Unveiling the Organic Market Report 2026 : Key trends shaping Canada’s organic 

sector, including retail performance, and key drivers of consumer demand.

Canada’s Organic Action Plan: A shared roadmap to grow Canada's organic food 
and farming sector.

Sustainable production outcomes: The impact of organic farming practices on 

human health, soil health, nature and long-term environmental resilience.

Health, transparency, and food choices: How consumers assess organic 

products within broader discussions around nutrition and ingredient disclosure.

Innovation, scale and research: Advances in production, processing, and 
infrastructure that enable growth while maintaining standards.
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