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World Obesity Day

Obesity affects one in three Canadian adults, with severe obesity rising at the 

fastest rate. Beyond being a personal health challenge, obesity is increasingly 
recognized as a chronic disease with systemic drivers — from inequities and 

urban design to marketing and access to care. This special feature will explore 
the latest science, treatments, and policy innovations shaping how Canada 

confronts this growing crisis.

Proposed Topic Highlights
Obesity as a Chronic Disease: Recognizing obesity as a chronic condition 

that requires ongoing care and support.
Rising Rates and Rising Costs: Rates are climbing faster since COVID, 

costing Canada billions in healthcare and lost productivity.
Innovation in Treatment: New medications and digital tools are transforming 

obesity care.
Addressing Disparities: Rural and lower-income communities face higher 

rates and limited access to treatment.
Sustainability and Systems Change: Healthier food systems and active 

community design are key to prevention.
Hope Through Research and Advocacy: Canadian research and advocacy 

are driving progress and reducing stigma.
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