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Postsecondary institutions are redefining student success in response to 
evolving academic, technological, and workforce demands. Beyond traditional 
learning outcomes, today's campuses are focused on equipping students with 
practical skills, mental well-being supports, inclusive environments, and 
pathways to meaningful careers. This feature highlights how Canadian 
postsecondary institutions are advancing student success through innovation, 
equity-driven programs, and holistic campus experiences that prepare graduates 
for life beyond the classroom.

Proposed topic highlights:
Career Pathways & Work-Integrated Learning: Co-ops, internships, and employer 
partnerships linking education to career outcomes.
Student Well-Being & Mental Health: Integrated mental health, accessibility, and 
wellness supports across campus.
Digital & AI-Enabled Learning: AI tools and flexible learning models enhancing 
academic support and engagement.
Equity, Inclusion & Belonging: Programs advancing access, representation, and 
inclusive campus communities.
Sustainable & Future-Ready Campuses: Climate-conscious infrastructure and 
sustainability embedded into campus life.
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