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Strengthening Canada through family enterprise

Family-owned and multigenerational businesses are a cornerstone of Canada's economy — 
creating jobs, fostering entrepreneurship, and anchoring communities in every region of the 
country. As these enterprises navigate generational transitions, evolving market conditions, 
and technological change, their ability to adapt while preserving long-term values plays a 
critical role in Canada's economic strength. This special feature will explore how Canadian 
family enterprises are planning for continuity, investing for growth, and positioning themselves 

to remain competitive and impactful for generations to come.

Proposed topic highlights
Succession & Continuity in Canadian Family Businesses
How Canadian owners are preparing the next generation for leadership through governance 
structures, education, and long-term succession planning.

Tax, Estate, and Intergenerational Wealth Strategy
Examining Canada-specific tax, estate, and trust strategies that support capital preservation, 
business continuity, and responsible wealth transfer.
Modernizing Canadian Family Enterprises
How family-owned businesses across Canada are adopting digital tools and new technologies 
to improve productivity, resilience, and long-term competitiveness.

Values-Based Leadership and Community Impact
The role of purpose-driven leadership, culture, and stewardship in shaping sustainable 
Canadian businesses rooted in community and long-term thinking.
Partnerships Powering Growth
Showcasing how strategic partnerships — across industries, regions, and generations — are 
helping Canadian family enterprises scale, innovate, and remain globally competitive.
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INTEGRATED CONTENT FEATURES: Turnkey solutions in which participating advertisers can be 

mentioned or quoted in at least one story. The PDF overviews are intended to be a thematic starting 

point. Topics highlighted will be revisited and updated during the production stage to align with the 

current situation
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