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Mental lliness Awareness Week

The hidden risks: Telehealth and Al
in eating disorders care

Mental illness continues to impact millions of Canadians, affecting quality of life,
workforce participation, and access to essential services, while gaps remain in
diagnosis, treatment, and long-term support. This special feature will explore
how healthcare providers, governments, employers, and community
organizations are improving outcomes for people living with mental illness
through earlier diagnosis, integrated care models, expanded access to
treatment, and policies that support stability, dignity, and long-term
management.

Proposed topic highlights:

EARLY DIAGNOSIS & INTERVENTION
Identifying mental illness sooner to improve outcomes.
ACCESS TO TREATMENT & CARE PATHWAYS
Reducing wait times and barriers to services.
SEVERE & PERSISTENT MENTAL ILLNESS
Supports for long-term, complex conditions.
WORKPLACE ACCOMMODATION & SUPPORT
Creating sustainable employment pathways.
COMMUNITY-BASED & CONTINUITY OF CARE
Coordinated supports beyond acute care.
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professionals

The Globe and
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Reaching more
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Investors with over
$500K in assets.

Print/Digital Weekly Readers — 6,484,000
Print Weekly Readers — 2,912,000 | Digital Weekly Readers — 4,800,999
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