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Made in Canada

Canada’s consumer landscape is evolving as domestic brands respond to shifting 
global trade dynamics, changing consumer expectations, and a renewed focus on 
national economic strength. From advanced consumer goods to heritage brands 
reimagined for today, this special report will explore how Canadian businesses are 
strengthening domestic supply chains, competing globally, and shaping the future of 
Canada's consumer economy.

Proposed topic highlights
The New Face of Canadian Innovation
How Canadian brands are redefining consumer products through advanced design, 
technology, and sustainable manufacturing.
The Case for Buying Canadian
An examination of the economic, environmental, and supply-chain benefits of 
supporting domestically made products in an increasingly uncertain global trade 
environment.
Sustainable by Design
Showcasing Canadian companies leading in eco-friendly production, responsible 
sourcing, packaging innovation, and circular-economy initiatives.
Scaling Canadian Brands
How homegrown companies are expanding beyond local markets while maintaining 
Canadian identity, quality standards, and operational resilience.
Building Domestic Supply Strength
Exploring efforts to strengthen local manufacturing, sourcing, and logistics to support 
long-term competitiveness and economic security.
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