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INTEGRATED CONTENT FEATURES: Turnkey solutions in which participating advertisers can be
mentioned or quoted in at least one story. The PDF overviews are intended to be a thematic starting

point. Topics highlighted will be revisited and updated during the production stage to align with the
current situation
Canada'’s consumer landscape is evolving as domestic brands respond to shifting
global trade dynamics, changing consumer expectations, and a renewed focus on
national economic strength. From advanced consumer goods to heritage brands
reimagined for today, this special report will explore how Canadian businesses are
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The New Face of Canadian Innovation in Canada TS $500K in assets. >

Innovating Canada's food future:
A push for year-round produce and resilie

SSSSSSSSS How Canadian brands are redefining consumer products through advanced design, professionals

2 e technology, and sustainable manufacturing.
ﬁ : The Case for Buying Canadian
E An examination of the economic, environmental, and supply-chain benefits of . L.
f“ supporting domestically made products in an increasingly uncertain global trade Print/Digital Weekly Readers — 6,484,000
& environment. Print Weekly Readers — 2,912,000 | Digital \Weekly Readers — 4,800,999
= s = Sustainable by Design
‘F Showcasing Canadian companies leading in eco-friendly production, responsible
v sourcing, packaging innovation, and circular-economy initiatives.
Scaling Canadian Brands
m How homegrown companies are expanding beyond local markets while maintaining
[ Canadian identity, quality standards, and operational resilience. Sponsor Content and
Building Domestic Supply Strength Brand Ad Booking Material Deadline Publishing Date
Exploring efforts to strengthen local manufacturing, sourcing, and logistics to support Deadline
long-term competitiveness and economic security.
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