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The future of food innovation appears poised for a transformative journey as a
convergence of technology, sustainability, and consumer demand reshapes
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new dimensions of taste, nutrition, and environmental responsibility, creating
more flavorful, sustainable, and planet-conscious food for the future.

Proposed topic highlights: Print/Digital Weekly Readers — 6,484,000

SUSTAINABIITITY — Sustainable fqod product.|on methods, including plant- Print Weekly Readers — 2,912,000 | Digital Weekly Readers — 4,800,999
based altematives and reduced environmental impact

TECHNOLOGY — Research and technology that are shaping the discovery of
novel ingredients and production processes.

CONSUMER PREFERENCES — Understanding and meeting evolving
consumer demands for healthier, more sustainable, and ethically produced

S food products.

b e e e COLLABORATION — Partnerships to drive innovation and address the

o limitations of traditional food production.
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