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Campus of the future
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As postsecondary institutions respond to rapid technological, environmental, 
and societal change, campuses are being reimagined to support new ways of 
learning, living, and collaborating. From digitally enabled classrooms to flexible 
spaces that prioritize wellness, sustainability, and accessibility, the modern 
campus is evolving beyond traditional infrastructure. This feature highlights how 
Canadian postsecondary institutions are investing in future-ready campuses that 
foster innovation, resilience, and long-term impact.

Proposed topic highlights:
Smart & Flexible Learning Spaces: Technology-enabled classrooms and adaptable 
environments supporting modern pedagogy.
Digital Infrastructure & Cybersecurity: Secure, campus-wide digital systems that 
protect data and support learning.
Sustainability & Climate-Resilient Design: Net-zero buildings, energy efficiency, and 
climate-conscious planning.
Student-Centred Campus Design: Inclusive spaces that prioritize accessibility, 
wellness, and community.
Innovation, Research & Industry Integration: Campuses as hubs for research, 
entrepreneurship, and industry collaboration.
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