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Ensuring equitable access to medicine is a growing priority for governments, 
healthcare providers, and innovators worldwide. As healthcare systems face 
rising demand, workforce shortages, and geographic barriers, new models are 
emerging that leverage technology, data, and collaboration to improve how 
medications are developed, delivered, and accessed. This special feature will 
highlight how organizations across Canada are advancing access to medicine 
through innovation, connectivity, and patient-centred solutions.

Proposed Topic Highlights
DIGITAL HEALTH & VIRTUAL CARE: Expanding access to treatment through 
telemedicine, e-prescribing, and remote care.
SUPPLY CHAIN & DISTRIBUTION INNOVATION: Improving medication delivery 
through resilient logistics and real-time tracking.
DATA, AI & HEALTH ANALYTICS: Accelerating development and prescribing 
through advanced data and AI tools.
HEALTH EQUITY & AFFORDABILITY: Reducing barriers to care through inclusive and 
cost-conscious solutions.
PRIVACY, SECURITY & TRUST: Protecting patient data while enabling innovation 
across healthcare systems.
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