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National Seniors Day - celebrating
older adults and their contributions to society

As Canada's demographic profile shifts, aging well has become both a
personal priority and a national policy challenge. Longer lifespans, rising care
needs, and uneven access to supports are prompting renewed focus on how
older adults can maintain independence, manage health changes, and stay
connected to their communities. This special feature will spotlight the practical
solutions, emerging research, and cross-sector initiatives helping Canadians
plan for a healthy, secure, and engaged later life. Strategically timed

for National Seniors Day in October

Proposed topic highlights:

Life Stage Transitions: Guidance for navigating housing decisions,
caregiving responsibilities, and evolving support needs.

Financial Planning for Longevity: Strategies that account for longer
lifespans, changing income pattermns, and risk management.

Health Innovations: Advances in preventive care, digital tools, and care
models that improve outcomes and reduce pressure on the system.
Lifestyle & Nutrition: Evidence-based approaches that support mobility,
cognitive health, and everyday well-being.

Community & Support Networks: Programs and local initiatives that reduce
isolation and strengthen the capacity for aging in place.
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