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Building a stronger Canada

Nation-building projects shaping Canada’s economic future

A generational build-out of infrastructure and energy is now underway across Canada.
This wave of projects is strengthening energy security, expanding trade and
transportation corridors, advancing critical-minerals development, and modernizing
digital and physical infrastructure. Together, these large-scale investments — spanning
ports, roads, mines, pipelines, transmission lines, and clean-energy projects — are
reshaping Canada's economy and positioning the country for long-term prosperity.

Topic highlights:

Capital Powering Canada's Next Era of Growth

How institutional, private, and public investment is financing the nation-building
infrastructure and energy projects shaping Canada's long-term economic strength.
Energy Leadership & Security

Examining how clean-energy generation, transmission, and grid modernization are
reinforcing Canada's energy security and global leadership position.

Critical Minerals Development

The projects and partnerships advancing Canada's role as a secure, responsible
supplier of essential minerals for global manufacturing and energy-transition industries.
Modern Infrastructure Build-Out

The ports, roads, rail networks, and pipelines being built and modemized to strengthen
trade corridors and Canada's economic foundation.

Indigenous Partnership & Leadership

Highlighting Indigenous-led and co-owned projects that are setting new standards for
responsible development, long-term stewardship, and shared economic benéfit.

GET INVOLVED TODAY. CONTACT: RICHARD DEACON, Project Manager T: 1.604.631.6636 E: rdeacon@globeandmail.com
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Print/Digital Weekly Newspaper Readers — 6,484,000
Print Weekly Readers — 2,912,000 | Digital Weekly Readers — 4,800,999

Print/Digital Avg issue ROB magazine readers— 2,790,000
Print Weekly Readers — 836,000 | Digital Weekly Readers — 1,664,000
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