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Building a better Canada 
Nation-building projects shaping Canada's economic future
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A generational build-out of infrastructure and energy is now underway across Canada. The 

wave of projects is strengthening energy security, expanding trade and transportation 

corridors, advancing critical-minerals development, and modernizing digital and physical 

infrastructure. This special feature will explore how large-scale investments  - spanning 

ports, roads, mines, pipelines, transmission lines, and clean-energy projects - are 

reshaping Canada's economy and positioning the country for long-term prosperity.

Topic highlights:

• Capital powering Canada’s next era of growth: A look at how institutional, private, 

and public investment is financing the nation-building projects shaping Canada’s 

economic future.

• Energy Leadership: How new clean-energy and transmission projects are 

strengthening Canada's energy security and global position.

• Critical Minerals Development: Projects unlocking Canada's potential as a secure 

supplier of essential minerals for global industries.

• Modern Infrastructure Build-Out: The roads, ports, rail links, and pipelines reshaping 

Canada's economic foundation.

• Indigenous Partnership & Leadership: How Indigenous-led and co-owned projects 

are setting new standards for responsible development.

• Digital & Data Sovereignty: Canada's push to build secure, domestic digital 

infrastructure capable of protecting national interests.

• Clean Power for the North: The projects bringing reliable, low-carbon energy to 

northern and remote communities.
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