2026 NATIONAL INTEGRATED SPECIAL REPORT — DIGITALAND
NEWSPAPER

CLOBE
Min+ TAX TIME 2026: Consumer Tips to

File With Confidence

can be mentioned in at least one story. Produced by Globe Content Studio. Topics are
informed by technology providing data signals on what is resonating with readers. It provides
confidence that these are ideal environments to position and deliver your brand message.

For most Canadians, the annual tax deadline is more than just
paperwork - it's an opportunity to maximize refunds, avoid penalties, and
plan smarter for financial well-being. This special report equips
consumers with practical strategies to prepare well before the April 30,
2026, deadline. From organizing receipts and understanding digital filing
options to uncovering often-missed credits and deductions, the report
will empower readers with actionable advice. It also highlights tools,
services, and products that make tax filing easier.

Articles under consideration

» Alook at often missed tax credits

« Filing options - comparing software, apps, and professional services.
« What's new for 20267 Notable changes to tax rules and credits

For more information, contact The Globe Media Group team
advertising@globeandmail.com

Integrated Special Reports are turnkey content solutions in which participating advertisers
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Source: Vividata SCC Fall, 2025, National, Adults 18+
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%DL,., SPECIAL REPORT

Your brand mentioned within the integrated report among participating
advertisers

Package Details Investment

» Equal brand ad SOV among patrticipating
advertisers, adjacent to integrated report content.
Includes brand mention within the article.

tha dogworidof good. Digital* 200,000 driver impressions — Globe and Mail ROS. $8.000
o g + 300x600 includes logo, drives to integrated report ’
mmp|  Uriocking the powerul potenta o with adjacent SOV ads.
ok e > 200,000 brand impressions — Globe and Mail ROS
of trees + 300x250 brand ads, drives traffic to your site.
TELUS Pollinator
Digital Integrated o _ Print > Ad adjacent to .report content, with.brand mention Standard print rates
Special Report Digital Integrated Special Report in article**. Various ad formats available. apply
Content Discovery - Ads.rqtatg with equgl SOV among
Standard Digital participating at_jvertllse.rs. Includes $23,600
Traffic Driver. brand mention within report. (National full page***)

Digital + > Digital and print as described above.

Print $18,600
Print Integrated (National half
Special Report page***)
with brand ad
adjacency and *No minimum page view guarantees.

brand mention within

report **No sightlines or approval on integrated content.

***Other print sizes and editions available.
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Custom developed with the

INTEGRATED
SPECIAL REPORT

Print Integrated
Special Report
brand ad
adjacency,
mention in
article

Digital Integrated
Special Report
Ads rotate with SOV
among advertisers.
Includes brand mention
in the article.

Digital Sponsor Content

client

Print Sponsor
Content
Full sightlines
in article with
brand adjacent
to report
content

PREMIUM PACKAGE

Your brand mentioned within integrated report content among participating
advertisers + sponsor content with your brand fully integrated

Details

Investment

Digital
Only
Package

» DIGITAL INTEGRATED REPORT: Equal brand ad SOV
among participating advertisers, adjacent to report. Includes
brand mention*. No page view guarantees.

» 150,000 impressions — Globe and Mail ROS.

+ 300x600 includes logo, drives to report with adjacent SOV ads.

» DIGITAL SPONSOR CONTENT: Minimum 2,000 — 2,900 page
views for one article, custom developed with client**.

* 100% SOV brand ads adjacent to sponsor content.

« Branded content discovery includes standard traffic drivers,
native and social.

$20,000

Print +
Digital
Package

> DIGITAL INTEGRATED REPORT: As described above.

> PRINT INTEGRATED REPORT AND SPONSOR CONTENT:
Full page or half page sponsor content adjacent to integrated
report that includes brand mention.

> DIGITAL SPONSOR CONTENT: Minimum 1,700 — 2,500 page
views for one piece of sponsor content.

* 100% SOV brand ads adjacent to content.

» Branded content discovery includes standard traffic drivers,
native and social.

$33,000
(National
full page)

$28,000
(National
half page)

*No sightline or approval on integrated report content.
**Full sightline and approval on sponsor content. 6 to 8-week lead time.



	Slide 1
	Slide 2
	Slide 3

