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Planning with Purpose
Empowering Canadians through life insurance insight
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Life insurance remains a cornerstone of financial security for Canadians 
that provides peace of mind, income protection, and a lasting legacy for 

loved ones. As the industry evolves to meet the needs of diverse 

individuals, families and organizations, this special feature will explore the 

role of life insurance in supporting long-term planning, wellness and 

intergenerational resilience.

Proposed topic highlights:

Protecting what matters: How life insurance offers critical financial 

protection for families, organizations and dependents.

Tailored solutions: Matching life insurance products to evolving life 
stages, health and business needs and financial goals.

Legacy & estate planning: The role of life insurance in charitable giving, 

inheritance, intergenerational planning and business sustainability.

Employer-sponsored coverage: How group life insurance supports 

employee well-being and talent retention. 
Navigating options with confidence: The importance of education and 

trusted guidance in choosing the right coverage.
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