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Driven by innovation and shifting workforce needs, commercial real 
estate is evolving to meet new demands in function, flexibility, and 

sustainability. This special feature, developed in partnership with the 

CoreNet Global Canadian Chapter and timed to align with The 2025 

CoreNet Global Summit, North America, will explore how forward-

thinking organizations are designing, leasing, and managing space to 
meet the demands of modern business—from urban hubs to 

warehousing and logistics.

Proposed topic highlights:

Sustainable Space Planning – How ESG goals are reshaping office 

design, leasing decisions, and energy use.

The Role of CRE Professionals – How corporate real estate 

professionals are guiding companies in defining the future of work and 

aligning space decisions with strategic goals.

Industrial Innovation – Spotlight on warehousing, fulfillment, and the tech 

transforming logistics real estate.

Urban Commercial Real Estate – Revitalization, density, and the 

evolution of commercial property in major Canadian cities.

Real Estate as Strategy – How corporations are integrating CRE into 

long-term business and talent planning.
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