UNBLUR THE GAME

Refresh Your Perspective.



Until we can’t
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2.2 Billion people have some form
of visual impairment worldwide.

Insight: Senior adults 55+ experiencing low vision are
in denial and could have acted earlier.

BRAILLE

INSTITUTE

Isn’t that for
the blind?




Transforming lives Breaking Stigma.
Doing things Differently. Refreshing Perspective's

Braille Institute Freddy Heineken



UNBLUR THE GAME

This is what vision loss feels like. Don't wait.
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& digital platforms we show up where they already are Limited retail & on-premise packs/bottles, and

activations simulating vision loss
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videoplayback.mp4

Get Involved Drive Impact

QR code to Vision tests

Inclusive conversations
learn more

for vision loss

Awareness of low vision
resources

Engagement with Braille
Institute
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