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As business challenges grow more complex, today's MBA programs are
evolving to meet the moment — equipping students with the tools, insights,
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Purpose-Driven Curriculum: Why topics like ESG, entrepreneurship, and
global business are critical to modern leadership.

Beyond the Classroom: How mentorship, career services, alumni networks, Print/Digital Weekly Readers — 5,286,000

and global immersions help MBAs thrive. Print Weekly Readers — 2,417,000 | Digital Weekly Readers — 3,636,000
Experiential Learning: The value of internships, consulting projects, and
cross-disciplinary collaboration.

Tech & Data Fluency: How schools are embedding Al, analytics, and
innovation into their core curriculum.
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