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Excellence in Aerospace

Focusing on aerospace for a stronger,
more secure Canada
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As global challenges reshape priorities, Canada's aerospace sector continues to
demonstrate its vital role in driving economic resilience, national security, and
technological leadership. From defence and advanced manufacturing to
sustainability and workforce development, aerospace companies across the
country are stepping up to meet urgent needs and future demands. This special
feature will spotlight how Canada's aerospace industry is advancing innovation,
securing global competitiveness, and creating opportunities for Canadians

Proposed topic highlights:

National Security and Sovereignty: How Canada's aerospace sector supports
defence, security, and critical supply chains at home and abroad.

Global Competitiveness: Highlighting the technologies and partnerships that
keep Canada at the forefront of aerospace innovation and exports.

Workforce and Skills Development: Addressing talent needs through training,
inclusion, and programs that prepare Canadians for high-tech aerospace careers.
Sustainability in Flight: Exploring how aerospace leaders are advancing low-
carbon aviation through R&D, new fuels, and cutting-edge design.

Economic Growth and Resilience: Examining the sector's role in creating jobs,
strengthening supply chains, and driving regional prosperity.

Collaboration and Innovation: Showcasing partnerships between industry,
government, and research institutions to accelerate progress and meet national
priorities.
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