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COLLEGES & INSTITUTES

With nearly every Canadian living within reach of a college or institute, these
institutions are uniquely positioned to deliver inclusive, job-ready education while
addressing national workforce needs. As Canada's economy adapts to new
technologies, climate goals, and demographic shifts, colleges and institutes continue to
lead by offering accessible, hands-on learning aligned with local and global priorities.
This special feature will explore how these institutions are shaping a resilient, skilled
workforce through innovation, partnerships, and community-focused programming.

Proposed topic highlights:

Career-Ready Education: Equipping students with in-demand, practical skills that
lead directly to employment in trades, healthcare, tech, and other key sectors.
Infrastructure & Technology: Building state-of-the-art facilities and digital platforms
that enhance applied learning and support industry-aligned research.

Innovation & Applied Research: Partnering with businesses and communities to
drive real-world solutions, foster entrepreneurship, and accelerate regional
development.

Access & Inclusion: Expanding pathways for Indigenous learners, newcomers, and
underrepresented groups through targeted supports and inclusive programming.
Global Engagement: Offering flexible, high-quality education for international students
in Canada and Canadian learners abroad — preparing graduates for success in a
globally connected workforce.

Lifelong Leaming:

Providing accessible, modular education for adult learners and mid-career
professionals seeking to adapt, reskill, or advance in a rapidly changing labour market.
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=== ($200K+) households

48%

More likely to be
from high-income

More likely to
have donated to
educational
organizations.

More likely to be
highly educated
(3.4M have a
university degree
or higher).

with children
under 18.

Print/Digital Weekly Readers — 5,286,000
Print Weekly Readers — 2,417,000 | Digital Weekly Readers — 3,636,000

Source: Vividata SCC Fall, 2024, National, Adults 18+
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