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businesses across Canada are entering a pivotal phase of reinvention. From adopting

new technologies to embracing sustainable practices and supply chain transitions,
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« Rebuilding Better: Case studies on business pivots that led to unexpected growth Print — Saturday, November 29, 2025
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Your brand mentioned within the integrated report among participating

» Equal brand ad SOV among participating
advertisers, adjacent to integrated report
content. Includes brand mention within
the article.

» 200,000 driver impressions — Globe and
Mail ROS.

Investment

Digital « 300x600 includes logo, drives to $8,000
integrated report with adjacent SOV ads.
» 200,000 brand impressions — Globe and
Mail ROS
+ 300x250 brand ads, drives traffic to your
site.
» Ad adjacent to report content, with brand Standard print
Print mention in article**. Half and full-page ad P
: rates apply
formats available.
$23,600
(National full
Digital + > Digital and print as described above. page™)
Print $18.600
(National half
page***)

* No minimum page view estimates
** No sightlines or approval on integrated special report content
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INTEGRATED SPECIAL REPORT Your brand mentioned within integrated report content among participating

advertisers + sponsor content developed for you exclusively to your approval

Digital Sponsor Details Investment
Content Discovery

» DIGITAL INTEGRATED REPORT: Equal brand ad SOV
among participating advertisers, adjacent to report*. No page
Print Integrated View gua_ramees'_ _
Special Report +Sponsor Content * 150,000 impressions — Globe and Mail ROS.
Sponsor Content + branding appears in Digital « 300x600 includes logo, drives to report with adjacent SOV ads.
ad space, adjacent to Special Report Only $20,000
o Package > DIGITAL SPONSOR CONTENT: Minimum 2,000 — 2,900 page
Digital Integrated

Special Report
Standard Digital Ads rotate with SOV
Traffic Driver among advertisers.

YOUCAN views for one article, custom developed with client**.
W * 100% SOV brand ads adjacent to sponsor content.
» Branded content discovery includes standard traffic drivers,
native and social.

» DIGITAL INTEGRATED SPECIAL REPORT: As noted above.

Standard
Digital » PRINT INTEGRATED REPORT AND SPONSOR CONTENT: $33,000
Traffic Full page or half page sponsor content adjacent to editorial (National
Print + report. full page)
Digital
Package > DIGITAL SPONSOR CONTENT: Minimum 1,700 — 2,500 page $28,000
views for one piece of sponsor content. (National
* 100% SOV brand ads adjacent to content. half page)
» Branded content discovery includes standard traffic drivers,
Digital Sponsor Content native and social.
Custom developed with the
client *No sightline or approval on integrated special report content.

**Full sightline and approval on sponsor content. 6-week lead time.
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