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Heart Month

Prioritizing Cardiovascular Health for All Canadians
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Cardiovascular disease remains one of the leading causes of death in Canada,
affecting individuals and families across the country. Heart Month, observed
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Community and Workplace Wellness: Programs encouraging active
lifestyles, heart-healthy habits, and preventive screenings.

Nutrition and Lifestyle: Simple, evidence-based approaches to diet,
exercise, and stress management.

Living with Heart Disease: Patient stories that highlight challenges, recovery,
and support systems.
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