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INTEGRATED CONTENT FEATURES: Turnkey solutions in which
participating advertisers can be mentioned or quoted in at least one story.

Hearing loss significantly impacts the Canadian population, with approximately

60% of adults experiencing some degree of hearing loss. As research continues
Click on the report below to to link untreated hearing loss to cognitive decline, social isolation, and reduced

see a similar past feature workplace productivity, early detection and intervention are more critical than

ever. This special feature explores how innovations in hearing devices, patient
care, and industry partnerships are shaping the future of hearing health.
Strategically times for International Week of the Deaf in Canada and International Day
of Sign Languages (IDSL) in 2025 and World Hearing Day in 2026.

Brain Awareness Week

KEY VOICES IN BRAIN HEALTH AND RESEARCH

Proposed topic highlights:
Hearing Technology Advancements: Exploring the latest in hearing aid
Ay technology, including smarter, more discreet devices that offer clearer, more
kY : e natural sound for all ages.
The Impact of Early Intervention: Highlighting the benefits of early diagnosis and
treatment for hearing loss, and how proactive care can significantly improve a
— person's quality of life.
ADEcADE rouownG see0 o Patient-Centered Care: Spotlighting personalized care approaches, emphasizing
: the importance of listening to patients' unique needs and offering tailored hearing
solutions.
Industry Partnerships for Progress: Showcasing collaborations between hearing
professionals, manufacturers, and healthcare systems to push the boundaries of
what is possible in hearing health and ensure greater accessto care.

GET INVOLVED TODAY. CONTACT:
RICHARD DEACON, Project Manager T: 1.604.631.6636 E: rdeacon@aglobeandmail.com

Content produced by Randall Anthony Communications, a Globe-approved provider
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