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Advancing Environmental and Social Responsibility Across Canada’s Beverage Sector
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From climate-conscious operations to meaningful community investments,
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Responsible Retailing: Initiatives that promote safer consumption, informed
choices, and community well-being.

Climate Action: Carbon reduction strategies, energy efficiency efforts, and . .

sustainable packaging innovations. Print/Digital Weekly Readers — 5,286,000
Waste Reduction: How circular practices are helping to minimize landfill waste
~~~~ across supply chains.
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representation in the workplace and beyond.

Supply Chain Stewardship: How organizations are partnering with growers,
makers, and distributors to raise sustainability standards. Sponsor Content and

Transparency and Accountability: The role of impact reporting and third-party Brand Ad Booking Material Deadline Publishing Date
verification in building public trust. Deadline

Print Weekly Readers — 2,417,000 | Digital Weekly Readers — 3,636,000
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