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Vision Health & Awareness

Prioritizing Eye Care for a Brighter Future
Strategically timed for Vision Health Month and Vision Awareness Month
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WORLD SIGHT DAY

Good vision is essential to overall well-being, yet eye health is often
overlooked. Vision Health Month this May and Vision Awareness Month in
October are opportunities to raise awareness about the importance of
regular eye exams, early detection of eye conditions, and access to quality
care for all. This special feature will highlight key trends, advancements,
and expertinsights shaping the future of vision health in Canada.

Proposed topic highlights:

The Power of Prevention — Why routine eye exams are essential for long-
term health

Advancing Eye Care — Innovations in technology and treatment improving
patient outcomes

Expert Perspectives — Insights from industry leaders on the evolving
landscape of vision health

Equity in Eye Care — Addressing accessibility gaps and ensuring quality
care for all communities

Protecting Vision at Every Age — Strategies for maintaining eye health
from childhood to later years

Workplace Wellness — The growing role of eye health in employee well-
being and productivity

GET INVOLVED TODAY. CONTACT:

RICHARD DEACON, Project Manager T: 1.604.631.6636 E: rdeacon@aglobeandmail.com

Content produced by Randall Anthony Communications, a Globe-approved provider
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More likely to be ‘ More likely to be
from high-income highly educated
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under 18. or higher).

Print/Digital Weekly Readers — 5,286,000

Print Weekly Readers — 2,417,000 | Digital Weekly Readers — 3,636,000
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