2025 NATIONAL INTEGRATED SPECIAL REPORT —
GLOBE DIGITAL AND NEWSPAPER

Ml[ Organic Trends

Exploring the Future of Sustainable Living

INTEGRATED CONTENT FEATURES: Turnkey solutions in which

participating advertisers can be mentioned or quoted in at least one story.

Click onthe report below to
see a similar past feature

Organic Month

Canadian roots and global reach

ORGANIC:

The demand for organic products is growing rapidly, reflecting a shift in
consumer priorities toward sustainability, health, and environmental
stewardship. Canada is at the forefront of this movement, with its organic
market valued at over $8 billion annually. This special feature will explore
the trends driving the organic sector and the opportunities for innovation,
investment, and impact.

Proposed topic highlights:

Market Growth: Key insights into the rapid expansion of Canada’s organic
industry.

Sustainable Practices: Innovations in farming, production, and supply
chains to meet eco-conscious demands.

Consumer Preferences: How Canadians are driving the shift toward
organic products and services.

Global Connections: How Canadian producers are making an impact on
the international stage.

Future Opportunities: Emerging trends shaping the future of organics in
Canada.
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