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Travel Trends

2025 NATIONAL INTEGRATED SPECIAL REPORT – 

DIGITAL AND NEWSPAPER 

Evolving priorities and preferences are transforming the way people 
travel. From embracing the great outdoors to uncovering hidden 

gems, today's travellers are seeking new ways to experience the 

world. This special feature highlights the latest trends influencing 
travel decisions, inspiring Canadians to explore with confidence.

Proposed topic highlights:

Eco-Conscious Escapes: Exploring sustainable travel options for 

environmentally-minded adventurers.
Wellness Getaways: The rise of retreats and experiences focused 

on health and rejuvenation.
Hidden Gems: Spotlighting lesser-known destinations for unique 

and unforgettable adventures.

Family Travel Reimagined: Creative ways families are 
reconnecting through travel.

Technology and Travel: How apps and innovations are 
transforming the planning and booking experience.

INTEGRATED CONTENT FEATURES: Turnkey solutions in which 

participating advertisers can be mentioned or quoted in at least one story. 

GET INVOLVED TODAY. CONTACT: 
RICHARD DEACON, Project Manager  T: 1.604.631.6636  E: rdeacon@globeandmail.com

Sponsor Content 

Booking Deadline
Material Deadline Publishing Date

March 7 April 18 April  26

April 25 June 6 June 14

August 1 September 19 September 27

Reaching 

more senior 
executives, business 

owners and 

professionals.

 The Globe and 
Mail is the #1 

newspaper brand 
in Canada.

Content produced by Randall Anthony Communications, a Globe-approved provider

Click on the report below to 

see a similar past feature

Reaching more 

High-Net-Worth 
Investors with over 

$500K in assets.
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