
11

Sun Awareness Month
Shining a Light on Skin Health
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Skin cancer accounts for nearly one-third of all new cancer diagnoses in 
Canada, with rates steadily increasing. This special feature will highlight 
the latest innovation, research and strategies to stay ahead of rising 
rates, with a focus on sun safety and skin health. 

Proposed topic highlights:
Skin Cancer Prevention: Insights into effective sun safety practices.
Innovative Treatments: Advances in diagnosing and treating skin 
conditions.
The Role of Technology: How apps and wearables are aiding sun 
protection.
Public Awareness Campaigns: Success stories in promoting sun safety.
Everyday Protection: Products and practices for minimizing UV 
exposure.
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