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Strategies for sustainability

2025 NATIONAL INTEGRATED SPECIAL REPORT – 
DIGITAL AND NEWSPAPER 

Canada faces growing challenges in areas like climate change, 
resource depletion, and social disparities, requiring a strong and 
united response. Across the country, leaders are stepping up with 
innovative solutions. This special feature will highlight impactful 
efforts and initiatives aimed at reducing the environmental footprint 
across sectors and fostering sustainable practices in all aspects of 
society.

Proposed topic highlights:
Economic Impact: The business case for sustainability and eco-
friendly investments.
Recognition: Celebrating leaders driving change in Canada's low-
carbon future.
Support: Highlighting programs accelerating the transition to net 
zero.
Collaboration: Showcasing partnerships scaling innovative 
solutions.
Solutions: Featuring clean technology transforming industries and 
communities.

INTEGRATED CONTENT FEATURES: Turnkey solutions in which 
participating advertisers can be mentioned or quoted in at least one story. 

GET INVOLVED TODAY. CONTACT: 
RICHARD DEACON, Project Manager  T: 1.604.631.6636 E: rdeacon@globeandmail.com
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n a secret shopper campaign 
conducted earlier this year, 

members of sustainability training 
platform ED4S posed as clients 
looking to allocate their savings in 
line with climate goals. The ques-
tion they sought to explore was 
whether financial advisers would 
be able to skillfully respond to the 
opportunity. 

The answer was conclusive, yet 
it wasn’t positive, says Maria Mai-
suradze, CEO of ED4S. “Out of the 
40 financial advisers we spoke with, 
only two or three were able to ask 
the right questions and guide us in 
this process. Most of these advisers 
actually have climate-themed funds 
to offer; however, they were not 
prepared to service clients on these 
topics.”

While the secret shopper 
campaign exposed a “sustain-
ability literacy gap” in the financial 
industry, Ms. Maisuradze believes 
everyone can benefit from a better 
understanding about the impact of 
economic activities on our environ-
ment – and about how to leverage 
finance to achieve better outcomes. 

“After 10 years of working in 
the financial sector, what became 
increasingly clear was the role of 
finance in shaping the world next 
generations will inherit,” she says. 
“After much research into the big-
gest impediments to mainstream-
ing sustainable finance, education 
and awareness emerged as key 
challenges.” 

Just as individuals are increasingly 
turning to recycling and responsible 
consumption, “they should pay 
attention to where their savings, 
investments and pension funds 
are being allocated – and whether 
these companies and projects are 
destructive to our ecosystems,” 
Ms. Maisuradze notes. “Raising 
awareness about the impact of 
investments is crucial to realigning 
capital flows with a more sustain-
able economy.” 

I

As science, industry, technology, 
regulation and consumer prefer-
ences around sustainability topics 
are evolving, the skillset required 
to navigate this dynamic landscape 
is also changing, and that’s where 
ED4S hopes to make a difference 
by “bridging the sustainability 
knowledge gap in corporations and 
equipping the workforce with the 
skills needed for driving meaningful 
and sustainable economic change.”

Positive response to the initial 
flagship course, ESG & Sustainable 
Investing 101, signalled a strong 
demand that has allowed ED4S to 
grow to where it now has more 
than 185 lessons, offered in four 
languages and 105 countries. 

Part of the success is due to the 
way programs are delivered, which 
recognizes that “professionals are 
busy,” Ms. Maisuradze explains. “So, 
to educate large numbers, we had 
to build modular, relatable and short 

courses that relay key concepts and 
create appetite to learn more.”

ED4S is engaging with profession-
als directly through e-learning plat-
forms as well as indirectly through 
working with financial institutions, 
some of which have made ED4S 
training mandatory and offer it to 
employees across the world. 

The strong uptake of ED4S shows 
that sustainability strategies are 
increasingly considered key to 
organizational success, says Ms. 
Maisuradze. “Over the last decade, 
we have seen growing pressure on 
financial institutions and businesses 
to be more transparent on how 
they integrate environmental and 
social aspects into their decision-
making.”

There is also a push to man-
date and harmonize disclosure 
of environmental, social and 
governance (ESG) performance 
metrics, she says. “Providing clarity 
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We expect the 
demand for 

sustainable investing 
to grow, as this 

may interest many 
individuals who are 
feeling helpless in 
the context of the 
current state of our 
environment and 

society. 
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... the campus serves 
as a living lab for 
testing research, 
innovation and 

creative solutions and 
fostering experiential 

learning. 
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Sustainability features at the University of Windsor campus include a community 
garden (top) and a living wall (bottom). SUPPLIED

Sweetgrass is seen as a connector due 
to its cultural significance for many 

Indigenous Peoples. SUPPLIED

Sustainability training platform ED4S, led by Maria Maisuradze (left), offers flexible education options designed to address 
the sustainability literacy gap in financial institutions. SUPPLIED

Mainstreaming sustainable finance 
for a brighter future

NET-ZERO 
AMBITIONS 
INSPIRE 
SIGNIFICANT 
MOMENTUM  

‘WEAVING 
TOGETHER 
DIFFERENT 
WAYS OF 
KNOWING’  

As hubs of creativity, research 
and innovation, “universities can 
be powerful agents of change for 
creating a sustainable, equitable 
and prosperous future,” says Nadia 
Harduar, sustainability officer at the 
University of Windsor (UWindsor). 
“We’re at a critical point in history 
where human activity has already 
drastically impacted the environ-
ment, so our commitment to 
sustainability at UWindsor is not just 
an ethical responsibility – it’s an 
investment into the well-being of 
our institution, our community and 
our planet.”

The urgency of addressing the 
climate crisis requires an all-hands-
on-deck approach, and Ms. Harduar 
believes “it is important to foster a 
sense of ownership and empower 
everyone – including students, 
faculty and staff as well as partner 
organizations – to contribute to 
positive change.”

ROADMAP TO NET ZERO, CAMPUS 
ENGAGEMENT
UWindsor’s inaugural sustainability 
framework, which Ms. Harduar sees 
as “a big step in creating a roadmap 
for our sustainability journey,” in-
cludes five focus areas: the integra-
tion of sustainability in academics 
and research; the reduction of the 
university’s environmental impact; 
protecting and conserving natural 
resources; embedding sustainability 
in policy, governance and account-
ability; and fostering a culture of 
sustainability. 

Such a comprehensive ap-
proach – which includes bolstering 
sustainability literacy across disci-
plines, championing research and 
experiential learning, and reducing 
the university’s carbon footprint 
related to energy, transportation, 
food and procurement – requires 
“tremendous engagement and 
collaboration,” says Ryan Kenney, 
UWindsor’s associate vice-president 
of operations, who credits Ms. Har-
duar for “bringing us all together – 

Hierochloe, the Latin name for 
sweetgrass, literally translates as 
sacred (hieros) and grass (chloe), 
reflecting the species’ cultural sig-
nificance for the many Indigenous 
Peoples on whose traditional territo-
ries it once grew in abundance. 

Used for smudging, among 
other things, sweetgrass retains its 
fragrance long after being cut and 
is often braided. For Laura S. Lynes, 
president and CEO of the Resilience 
Institute, the braid symbolizes “the 
weaving together of different ways 
of knowing, including Indigenous 
and local knowledge and science 
and technology” to gain much-
needed strength in the face of a 
changing climate. 

“The challenges we face with 
climate change and biodiversity loss 
are beyond any one way of know-
ing to solve,” she says. “It is critical 
to life on Earth that we start looking 
at these issues in an interconnected 
way – and that’s what we can learn 
when we work with Indigenous 

across our often siloed academic and 
administrative responsibilities – to 
connect on these issues and advance 
the entire strategy.”

Mr. Kenney adds that the “campus 
serves as a living lab for testing 
research, innovation and creative 
solutions, and fostering experiential 
learning.” An example of seed-
ing engagement comes from an 
ecosystem-restoration collaboration 
led by professor Clint Jacobs, an In-
digenous scholar in the Department 
of Integrative Biology.

“Students can apply what they 
learn in the classroom by engaging 
with campus ground staff,” says Ms. 
Harduar. “They can look at what 
we plant on campus and see if any 
improvements can be made, for 
example, by integrating Indigenous 
plants or pollinator species. And 
this knowledge can be shared, for 
example, through signage that 

highlights Indigenous names as well 
as uses and traditions related to the 
different plants.” 

Other examples showing how 
“campus infrastructure can inspire 
conversations about sustainability 
that can be tied into different fields of 
study, including art, social sciences 
and conservation,” are the pollinator 
garden and native seed orchard, the 
bird-friendly initiative as well as EV 
and bicycle infrastructure and waste-
reduction efforts, she adds.

RESEARCH AND IMPACT
Research activities at UWindsor look 
at a wide range of topics related 
to sustainability, for example, food 
and water security, environmental 
stewardship and social justice, says 
Ms. Harduar. “That’s a strong focus 
for our think tanks and knowledge 
hubs. We look to foster collabora-
tions from where creative solutions 
can emerge.” 

Insights from the Healthy Head-
waters Lab, from investigations 
into innovative building materials, 
leading EV and battery research, and 
from social science departments 
focused on community needs all il-
lustrate that sustainability is a central 
theme, she explains. 

UWindsor is also partnering 
with Wayne State University in 
the Detroit Windsor United Nation 
Regional Center of Expertise, Ms. 
Harduar notes. “The focus is on 
advancing the UN sustainable devel-
opment goals – and addressing cli-
mate change, economic and health 
disparities, and social inequity to 
create a more sustainable future for 
the two communities sharing an 
international border.”

Recent milestones – reflected in 
the newly released 2024 sustain-
ability report – attest to significant 
momentum towards UWindsor’s 
goals. The university’s carbon-
neutral master plan lays out steps 
to net zero by 2050, including a 45 
per cent carbon reduction target 
(compared to the 2019 baseline) set 
for 2030. The current achievement 
of about 36 per cent shows “we’re 
on the right path,” says Ms. Harduar. 

“We’ve integrated sustainability 
into campus operations, curricula, 
research and community engage-
ment. By leading by example, we’re 
signalling to the internal and the 
external community as well as to 
the world that this is a core value for 
our university.”

and guidelines and mandating this 
reporting will give the investment 
community reliable, comparable 
data that they need to do their job 
in investment management and fi-
nancing. In Canada, the sustainable 
finance community is looking for-
ward to the release of the disclosure 
standards CSDS 1 and CSDS 2 by the 
Canadian Sustainability Standards 
Board in December 2024.” 

As organizations recognize the 
importance of sustainability strate-
gies for reducing risks and creating 
value for stakeholders, they move 
towards embedding ESG consider-
ations across various departments, 
Ms. Maisuradze says. “This means 
that while sustainability teams still 
have an important role in guiding 
the organization and navigating 
through regulatory and investor de-
mands, lots of work now has to be 
done across various departments.” 

Accountants, for example, have 
to convert operational data into 
greenhouse gas emissions to mea-
sure their company’s carbon foot-
print. And financial risk managers 
use water-flooding data to model 
potential impacts on their real 
estate portfolio, she explains. “And 
financial advisers face new types 
of questions, for example, about 
investment portfolios’ exposure to 
fossil fuels.” 

By helping to close the sustain-
ability literacy gap, ED4S aims to 
“mainstream sustainable finance, 
and hopefully give finance profes-
sionals a bigger purpose, one that 
goes beyond short-term financial 
results,” says Ms. Maisuradze. 

“We expect the demand for sus-
tainable investing to grow, as this 
may interest many individuals who 
are feeling helpless in the context of 
the current state of our environ-
ment and society.” 

With awareness and knowledge, 
she hopes to unlock some of the 
powerful potential of finance for 
creating a brighter future.
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