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Gold & Precious Metals

2025 NATIONAL INTEGRATED SPECIAL REPORT – 

DIGITAL AND NEWSPAPER 

Canada remains a global powerhouse in the mining of gold and other precious 

metals—an industry that continues to support national economic growth, 

technological innovation, and sustainable practices. This special feature will 

examine the evolving landscape of precious metals in Canada, from market 

dynamics and export value to environmental leadership and emerging trends 

shaping the sector's future.

Proposed topic highlights:

Economic Impact: How gold and precious metals contribute to Canada's 

GDP, export revenues, and employment.

Environmental Responsibility: The industry's commitment to high ethical 

standards and sustainable resource management.

Global Leadership: Canada's standing as a leader in responsible and 

forward-thinking mining practices.

Innovation in Mining: Advancements in technology that are reshaping 

efficiency, safety, and environmental performance.

Market Trends & Insights: How global shifts are influencing demand, pricing, 

and strategic direction within the Canadian mining sector.

INTEGRATED CONTENT FEATURES: Turnkey solutions in which 

participating advertisers can be mentioned or quoted in at least one story. 

GET INVOLVED TODAY. CONTACT: 
RICHARD DEACON, Project Manager  T: 1.604.631.6636  E: rdeacon@globeandmail.com

Content produced by Randall Anthony Communications, a Globe-approved provider

Click on the report below to 

see a similar past feature

Powering Canada’s Economy Through Innovation, 
Sustainability, and Global Leadership

Source: Vividata SCC Fall, 2024, National, Adults 18+

Print/Digital Weekly Readers – 5,286,000  

Print Weekly Readers – 2,417,000 | Digital Weekly Readers – 3,636,000

Sponsor Content and 

Brand Ad Booking 

Deadline

Material Deadline Publishing Date

April 21 May 21 May 28

October 16 November 13 November 20

48%
More likely to be 

from high-income 
($200K+) households 

with children 
under 18.

31%
More likely to 

have donated to 
educational 

organizations.

44%
More likely to be 
highly educated 

(3.4M have a 

university degree 
or higher).
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