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Proposed topic highlights:

*Raising Awareness: Reducing stigma and encouraging open
conversations about eating disorders.

*Innovative Treatments: Highlighting advancements in therapy,
nutritional support, and medical interventions.

*Support Networks: The critical role of family, friends, and
community organizations in recovery.

*Prevention and Education: Strategies for identifying risk factors

and promoting healthy habits. Booking Deadline Material Deadline Publishing Date
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