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International Day of Charity

2024 NATIONAL INTEGRATED SPECIAL REPORT – 
DIGITAL AND NEWSPAPER 

Global charity work is a cornerstone of social cohesion, fostering inclusive 
and resilient communities while addressing urgent humanitarian needs and 
supporting public services in healthcare, education, and housing. Established 
by the United Nations in 2012 to honour Mother Teresa's legacy, the 
International Day of Charity on September 5th highlights the vital role of 
charitable efforts in alleviating poverty and enhancing human welfare. This 
special feature will underscore the vital role of global charities and their 
contributions to the well-being of others, promoting a worldwide culture of 
generosity and compassion.

Proposed topic highlights:
Alleviating Suffering: Efforts to reduce hardship and improve quality of life.
Health and Wellness: Promoting physical and mental well-being.
Education and Knowledge: Advancing learning and educational 
opportunities.
Emergency Response: Providing aid and support in times of crisis.
Environmental Stewardship: Protecting and preserving the natural world.
Community Support: Strengthening and empowering communities.

INTEGRATED CONTENT FEATURES: Turnkey solutions in which 
participating advertisers can be mentioned or quoted in at least one story. 
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Youth ambassadors, including Rifa (top left) taking part in Plan International Canada’s Girls Belong Here in 2019. SUPPLIED

It’s not enough to create a seat
for women at the table; there also
needs to be a path that allows
women to seize these opportuni-
ties, says Nadine Spencer, CEO of
marketing and communications
agency BrandEQ Group Inc., and
president and CEO of the Black Busi-
ness and Professional Association.

“When I hear that progress is
being made on gender equality, I
always say, ‘Don’t tell me what it is,
show me,’” she says. “And when
I look at the landscape of corpo-
rate Canada, I don’t see a lot of us
there.”

From her personal as well as
professional experience, Ms. Spen-
cer knows that systemic inequality
makes it harder for women to suc-
ceed. “When you say our doors are
open to everyone, you have to look
closely to ensure there are no barri-
ers to entry,” she says. “As a Black
woman, my challenges were harder
and my obstacles higher.”

Yet she also observed a strength
in women, and especially women
entrepreneurs, which inspired her to
become a champion for change.

Ms. Spencer became an entrepre-
neur at age 12, when she lived in
Jamaica. Her mother had gone to
Canada and left her with a friend,
who promptly took her out of
school and had her running errands.
At the local market, Ms. Spencer
saw an opportunity to earn a small
income by reselling cakes.

This experience starting a life-
long passion for entrepreneurship
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potential opportunities in the finan-
cial industry, the most powerful and
transformative moment happened
when Rifa had the chance to intro-
duce herself at the table.

“I mentioned that I’m very intro-
verted, so speaking to a group was a
new experience for me,” she recalls.
“And then afterwards, two people
came up to me and said, ‘Hey, we’re
introverts too. Don’t worry, you’ve
got this.’”

Rifa had always felt that her
quiet nature would prevent her from
pursuing leadership positions. “Other
than a school club or small team, I
didn’t see myself as a leader on a
larger scale or in a corporate setting,”
she explains. “But from my day at
BMO, I realized how exciting and
impactful such a leadership role can
be – and that it is definitely not out
of my boundaries.”

Her awareness about the gender
gap in science, technology, engineer-
ing and math (STEM) fields – and her
passion for addressing it – was in-
spired by a teacher who encouraged
her to start a girls’ technology club.
Now at university, Rifa combines
her passions for empowering girls
to pursue STEM fields and exploring
sustainable development opportuni-
ties through engineering.

Her goal? To show that gender
equality is not just a women’s issue
but one that concerns everyone.
“Diversity provides a broader
range of views and helps to make
workplaces more successful. That’s
why we need to see women and
marginalized people represented in
leadership positions,” she says. “I
came to realize that being introverted

and a girl doesn’t have to hinder me.
In fact, overcoming these challenges
can make me a more capable and
compelling leader.”

STARTING DISCUSSIONS, EVEN IF
THEY SEEM UNCOMFORTABLE
The Girls Belong Here plan for Raiha
includes stepping into the role of
Lindsay Glassco, CEO and president
of Plan International Canada.

“I’ve been involved with Plan
International Canada since the 2019
Youth Summit, where I was able
to connect with like-minded youth
ambassadors,” says Raiha, now an
18-year-old university student. “From
learning more about advocacy,
public speaking and other leadership
traits, I was inspired to found the
U of R Champions of Change Club,
which strives to advance gender
equality.”

The seeds for Raiha’s passionate
engagement were planted early,
since she comes from a family of
activists, with both her mother and
grandmother dedicated to promot-
ing women’s rights.

“Having role models in my home
inspired me to develop my own
leadership qualities,” she says. “Ever
since I was little, I’ve been passion-
ate about public speaking. I have par-
ticipated in speaking competitions
since elementary school and recently
been involved in Plan International
Canada’s storyteller symposium as
well as podcasts and conferences.”

For finding a career path where
she can best leverage her skills for
achieving systemic change, Raiha
considers entering the non-profit
sector, law or politics.

In the meantime, she urges
everyone to spark or join conver-
sations about gender equality at
home, in schools, workplaces and
communities. And Raiha doesn’t
shy away from controversial topics.
An example is a Champions of
Change Club campaign focused on
menstruation.

“People rarely discuss menstrua-
tion, and when they do, it’s often
spoken of in connection to shame
and disgust,” she says. “We see
menstruation as a natural biological
process and menstrual products as
basic necessities rather than luxuries.
At the same time, we believe men-
struation is definitely a barrier for
women, and we advocate for provid-
ing basic necessities like menstrual
products in workplaces and schools.”

The topic has provoked consider-
able backlash, according to Raiha.
“I’ve had people come up and tell
me it’s a stupid thing to focus on and
that, as a leader, I should spend more
energy on issues they believe are
more important,” she notes. “Talking
to people who might not necessar-
ily agree with me has helped me be
more open to difficult conversations
and try to really understand different
perspectives.”

For Raiha, much of the power of
Plan International Canada’s program
comes from “creating connections
between youth and high-profile
leaders to advance intergenerational
discussions about advancing gender
equality in the workplace.”

She adds, “Seeing girls in leader-
ship positions has to become an
everyday reality we all need to try
to achieve.”

irls Belong Here – that’s the
theme of a Plan International

Canada program that places girls
in leadership positions for a day
during which they can learn from
leaders and leaders learn from them.
It is part of a global movement to
amplify the voices, stories, ideas and
experiences of girls.

Efforts to advance gender equality
have gained in significance and
urgency as impacts from the global
pandemic threaten to roll back recent
achievements. Fortunately, the
2020 Girls Belong Here program will
proceed in a virtual format, ensuring
continuing engagement among girls
and their participating mentors.

‘YOU CAN CHANGE THE WORLD’
Ramandeep, a 15-year-old student
from Brampton, Ontario, is excited
about her upcoming day at Twitter
Canada.

Her strong interest in technol-
ogy was sparked in grade seven
when she had a chance to hone her
technological skills on projects that
included working on artificial intel-
ligence. “I like creating things from
scratch,” she says. “And I realized
that technological solutions can be
leveraged to solve lots of different
issues like climate change, for ex-
ample. I’ve been thinking about two
potential career paths, either becom-
ing a software engineer or leading a
technology startup where I can use
technology for social good.”

Ramandeep has noticed a lack
of role models in the technology
industry that could discourage girls
from choosing “fields where they
don’t see themselves represented,”
she says. “My inspiration has been
Joan Clarke, who helped to crack
the Enigma code and pursued her
passion even at the time when there
were many barriers for women in
science and technology.”

A gifted mathematician, Ms. Clarke
was part of the Bletchley Park team
who broke the German encryption
codes, giving the Allied Forces a
crucial advantage in World War II.
The lesson Ramandeep takes from
her role model’s success is one
she wants to share with other girls:
“Never let anyone tell you to stop
doing something just because of
your gender. You can do what you
want; you can change the world.”

DIVERSITY AS A WORKPLACE
ADVANTAGE
Ramandeep is preparing for her
Girls Belong Here experience with
assistance from Plan International
Canada’s alumnus ambassadors like
Rifa, who took part in the program
last year.

“It was absolutely incredible. I had
the chance to step into the role of
the head of Canadian Business Bank-
ing at BMO Financial Group,” says
Rifa, who was 16 and in her final year
of high school at the time.

Her day included attending
meetings about business banking,
participating in the BMO for Women
Group, a presentation about BMO’s
purpose, a tour of the bank’s first
Canadian location and a roundtable
lunch for BMO team members from
different Toronto branches (BMO is
the program’s executive sponsor for
a third consecutive year).

While this opened her eyes to
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that stayed with her long after her
mother brought her to Canada,
where she continued her education.

“I realized that my path in life
was entrepreneurship, and I knew
my legacy was to enable women
to achieve financial and personal
freedom through entrepreneurship,”
says Ms. Spencer, who also leads
equity, diversity and inclusion train-
ing. “When women support one
another, the path to success is less
burdensome. And when girls see
women in leadership positions, they
can imagine themselves there.”

In order to have a society where
everyone has a seat at the table,
we must understand, accept and
champion diversity, she adds.

In addition to developing an
award-winning clean technology so-
lution, Lauren Smith is turning her
attention on the interplay between
messaging and gender equity.

It starts with the way we talk
about issues, insists Ms. Smith, the
co-founder and CEO of PolyGone
Technologies and researcher at the
University of Waterloo. “We often
talk about climate change and water
problems in threatening ways;
ways that may inadvertently remind
people of their mortality.”

People typically respond to these
mortality reminders by clinging
more strongly to those who are like
them in order to “live on through
their culture and identity,” according

to social psychology research in Ter-
ror Management Theory, says Ms.
Smith. “Water decision-making is a
male-dominated field, so framing
water problems a certain way can
inadvertently perpetuate gender
inequity since it can encourage
decision-makers to maintain the
status quo.”

From applying Terror Manage-
ment Theory principles to examine
gender roles in water decision-mak-
ing, Ms. Smith hopes to shed light
on gender equity more broadly.
“How we talk about problems
and work can influence how we
view others involved in that work.
When problems are framed in a
threatening way, if gender equity
is not a valued component of the
identity of the group in power, we
risk perpetuating inequity in these
spaces,” she says. “Technology,
for example, is a male-dominated
field. However, both innovation
and diversely gendered groups are
recommended for success in water
management in the face of climate
change.”

Research also shows that
diversely gendered groups make
more ethical, responsible and
environmentally friendly decisions,
she adds. “Making sure that gender
equity is reached and maintained
in as many spaces as possible,
particularly those with power over
important decisions – such as fund-
ing, policy, decisions on climate
change – is important to ensure a
more just world.”

COVID-19
IS SETTING GIRLS
BACK – unravelling
decades of progress
on gender equality
and girls’ rights
globally and here in
Canada – through
impeding access to edu-
cational and economic
empowerment oppor-
tunities, basic sanitation
and vital healthcare, and
placing girls and women
at greater risk of all forms
of violence and abuse.

About 1.5 million women
in Canada lost their jobs
in the first two months
of the pandemic, and
women represented 70
per cent of all job losses
in the key demographic
aged 25 to 54 years (+).

Black, racialized and
immigrant women are
disproportionately
represented as personal
support workers, clean-
ers and in other essential
but low-paid occupations
that do not provide paid
sick leave or family leave.

Racialized communities
faced higher rates of job
loss and hours reduction.

Women continue to
engage in unpaid work –
including caring for chil-
dren and family members
– at a higher rate than
prior to COVID-19.

Men in Canada aged
25 to 54 have been the
least affected by the
pandemic, and their em-
ployment level in August
reached 96.6 per cent of
its February level, while
employment among
women (aged 25 to 54)
was hit harder and has
been slower to recover.

Sources: (+) RBC Economics
analysis, all other data from
Statistics Canada.

Plan International Canada
is a member of a global
organization dedicated
to advancing children’s
rights and equality for
girls. For over 80 years,
the organization has
been building powerful
partnerships for children,
and it is now active in
more than 70 countries.
Find more information
about how you can help
to make a difference at
plancanada.ca.

When women support
one another, the path
to success is less
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Nadine Spencer
CEO of marketing and

communications agency BrandEQ
Group Inc., and president and
CEO of the Black Business and

Professional Association

Technology, for
example, is a male-
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