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Iconic Canadian Drives

Canada’s scenic routes, like the Cabot Trail in Nova Scotia and the 
Icefields Parkway in Alberta, showcase the country's diverse 
landscapes, from rugged coastlines to majestic mountains. Whether 
cruising along the Pacific Rim Highway or traversing the Trans-
Canada Highway, road trippers encounter charming villages, historic 
sites, and abundant wildlife, experiencing the rich heritage and 
unparalleled beauty of Canada’s scenery.

Proposed topic highlights:
ROAD TRIP TIPS: Offering advice for planning the ultimate road trip, 
covering packing essentials, route planning, and safety precautions.
VEHICLE FEATURES: Highlighting car models perfect for long 
drives, focusing on fuel efficiency, comfort, storage, and safety.
LOCAL ATTRACTIONS AND ACTIVITIES: Recommending must-
see sights, hidden gems, outdoor activities, and cultural experiences 
along routes.
SEASONAL HIGHLIGHTS: Highlighting the best times for drives, 
showcasing seasonal attractions like fall foliage or wildlife sightings.
TRAVEL ITINERARIES: Offering sample itineraries for varying trip 
durations, catering to diverse traveler interests.

INTEGRATED CONTENT FEATURES: Turnkey solutions in which 
participating advertisers can be mentioned or quoted in at least one story. 

Source: Vividata SCC Fall 2023, National, Adults 18+

GET INVOLVED TODAY. CONTACT: 
RICHARD DEACON, Project Manager  T: 1.604.631.6636  E: rdeacon@globeandmail.com

Print/Digital Weekly Readers – 6,063,000 
Print Weekly Readers – 2,592,000 | Digital Weekly Readers – 4,645,000

Standard 
Booking Deadline Material Deadline Publishing Date Sponsor Content 

Booking Deadline

April 25 June 6 June 13 April 25

May 28 July 9 July 16 May 28

June 19 August 7 August 14 June 19

Reaching 
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Reaching more 
High-Net-Worth 

Investors with over 
$500K in assets.

Cities driving growth

SPONSOR CONTENT

anada’s cities have a lot to
brag about, and in recent

years provinces such as Alberta
and Nova Scotia have tooted their
horns to lure new residents and
businesses to their communities.
But there’s one Canadian city

that’s been transforming qui-
etly into a global powerhouse for
homegrown and foreign business-
es – while remaining an affordable
and neighbourly place to live.
“Regina really is Canada’s best-

kept secret,” says Chris Lane, CEO
of Economic Development Regina.
“What makes this place special is
the combination of lifestyle, afford-
ability and incredible opportuni-
ties for growth. Whether you’re a
person looking to build a career or
a company looking to build and ex-
pand your business, Regina is big
enough to propel you to success
on a large and even global scale
but small enough so that you don’t
get lost in the crowd.”
Entrepreneurs and industry

certainly thrive in the Saskatch-
ewan capital city of Regina. Home
to a broad range of companies,
Regina is making a global impact in
key sectors that include agriculture
and food, renewable energy and
advanced manufacturing.
Regina is surrounded by 80

million acres of cropland, account-
ing for more than 40 per cent of
cultivated land in the country. But
the region’s agribusiness sector
goes beyond farming operations
to include innovators in renewable
and biomass fuels – from sustain-
able, homegrown sources such
as canola – sustainable, upcycled
fertilizer and automated agriculture
technology.
“Regina has built a platform for

entrepreneurship and innovation
for our key sectors that doesn’t
exist anywhere else in Canada,”
says Mr. Lane. “We’ve got a vibrant,
well-supported and well-funded
incubator and accelerator system
for startups, and we’ve got world-
class technologies to support those
startups as well as established
businesses.”
This supportive environment

for entrepreneurs and innova-
tors, combined with a young and
educated workforce, has made
Regina an attractive destination for
businesses.
They’ve arrived en masse and

are injecting huge amounts of
capital – and ambitious energy –
into the city.
A number of canola crushing

facilities are setting up shop in
and around Regina, creating the
single largest market for Canadian
canola seed producers. Across the
border in South Dakota, agtech
company Raven Industries Inc.
decided three years ago it would
build its Canadian headquarters
in the greater Regina area as part
of a five-year strategy to expand
manufacturing of its autonomous
farming solutions.
“The Regina advantage for busi-

nesses is twofold: The first part of
it is our aggressive strategy around
accelerating permitting times for
things like building infrastructures,”
says Mr. Lane. “The second part
is our well-developed, pathfind-
ing system for helping businesses
arrive and set up here – whether
that’s through Economic Develop-
ment Regina, through city admin-
istration or through the provincial
government. There’s commonality

of purpose and strategy between all
levels of government in Saskatch-
ewan and in Regina in particular, and
the services that we’ve built have
been designed to accelerate busi-
ness location and growth.”

REGINA IS ALSO DRAWING
INDIVIDUALS AND FAMILIES
LOOKING FOR A BETTER PLACE TO
LIVE AND WORK
“I didn’t really know a lot about
Regina before we moved here,
although we used to drive through it
when we travelled as a family,” says
Haden Johnson, a sales consultant
with Goodon Industries Ltd., a
Manitoba-based post-frame con-
struction company with operations
in Saskatchewan, Alberta, British
Columbia and the United States. “But
coming here has been a very good
move for me and my family.”
Four years ago, when his em-

ployer offered him a role that would
require relocating to the Regina
area, Mr. Johnson – who grew up
in a rural Manitoba community with
about 3,000 residents – wondered
if he and his family would take easily
to life in an urban centre.
“It didn’t take us long to feel right

at home,” he says. “Living in Regina
is like being part of a close-knit
community. It’s not overwhelmingly
big – it’s easy to get around, with
groceries, banks and schools all
close to each other – and you get to
know people.”
Affordability was a major factor

in making the decision to move to
Regina, says Mr. Johnson’s wife,
Victoria. With four young children
and one income – Ms. Johnson is
a stay-at-home mom – finding a
home that would not break their
budget was a top priority.
They didn’t have to look too far or

too long.
“We saw this two-storey house on

four acres of land with about 5,000

square feet of living space and it was
still quite new – just two or three
years old,” recalls Ms. Johnson. “We
paid about $650,000 for it.”
A similar house would cost signifi-

cantly more in other Canadian cities.
Mr. Lane at Economic Development
Regina says the average house price
in Regina is $312,000 – less than half
the national average of $668,000
and a mere fraction of what real
estate typically fetches in high-priced
markets like Toronto and Vancouver.
Along with comparatively cheaper

housing, Regina residents enjoy a
cost of living that’s among the low-
est in the country, adds Mr. Lane.
“On top of that, data from Statistics

Canada show that the median
household income in Regina is top
three in the country among com-
parable cities,” he says. “So when
you combine that with the low cost
of housing and low cost of living,
what you get are households whose
discretionary or disposable incomes
are higher than in almost any other
urban centre in the country.”
Jobs are plentiful in Regina, says

Mr. Lane. On any given day, the city
has more than 4,000 job openings
across a wide spectrum of roles and
levels – from skilled trades and jour-
neypersons to professionals in fields
like engineering, financial services
and technology.
Career tracks tend to be fast-mov-

ing, with high performers advancing
quickly up the ranks. Of particular
note are the numerous opportunities
for Indigenous employment and
engagement through such institu-
tions as the First Nations Univer-
sity of Canada – a post-secondary
school that specializes in Indigenous
knowledge – and through organiza-
tions focused on training and hiring
Indigenous workers.
It’s no surprise that in recent

years, Regina has seen an influx
of Canadians migrating from other
provinces and territories.
“We see people coming to Regina

looking for a better life,” says Mr.
Lane. “But I think that when people
come here, they learn quickly that
it’s not just a bit better to live in
Regina – it’s life-changingly better.”
Life has definitely changed for the

better for the Johnsons. The kids, for
one, love their school – the small
classroom sizes and variety of sports
activities are a big plus, says Ms.
Johnson. In the summer months, the
family often ventures out to the vil-
lages along the nearby lake systems,
and on “date nights,” the couple likes
to try the city’s many restaurants.
“I really love it here – it’s a pro-

gressive place,” says Ms. Johnson.
“It’s growing, and it’s got something
for everyone.”
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HOMEGROWN
ADVANTAGES
As a place for growers
of all types, Regina’s
“homegrown” ingenuity
has made the city a global
powerhouse in agtech
and food production
– the heartbeat of
North America’s new
prairie economy. It’s
also a thriving centre
for business, social and
creative entrepreneurs.

Regina’s population – one
of the fastest growing
in Canada – is young,
diverse, ambitious and
steeped in prairie
authenticity. In Regina,
people don’t boast. They
just get on with things
in their own quietly
audacious way.

What Regina grows best
are people: passionate
doers, ready to solve some
of the world’s biggest
challenges, together.
Whether they have been
here a day, a decade or
their entire lives, they can
attest to the power of this
dynamic city’s experiences
and energy.

BY THE NUMBERS:

$312,000
average home price
(single family home)

$1,080
average monthly rent
(1 bedroom)

$90,000
median household income

4.5%
unemployment rate

17 minutes
average commute

38 years
median age
(3rd lowest in Canada)

More information at:
economicdevelopmentregina.com

Regina boasts a mix of powerful economic opportunities and a quality of life and
affordability that are hard to find in other big urban centres. SUPPLIED

Lifestyle, affordability and opportunities for growth
factor into Regina’s appeal
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