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Your Globe
Advantage

National Readership

Canada’s #1 national news brand

THE GLOBE AND MAIL*
2.7 million

» TORONTO STAR ¢ INATTONATL; POST
2.1 million 1.8 million

National Edition

633,000 1,669,000

Average Mon-Fri readers Average Saturday readers

18-34 35+ 25-54
41%  S55% 55%

55+ 35-64
PRY 42%

Source: Vividata SCC Fall 2023, Tofal
Weekly Readers, Newspaper National
Edition. Age demos are % composition
of weekly print readers

Circulation

58,229 101,886

Average M-F copies Average Sat copies

Subscribers
Home delivery: 95%
Office delivery: 5%

Source: AAM News Media Statement,
6 months ended March 31, 2023 and Internal subscriber data

Canada’s #1 newspaper is your connection to Canadians with the professional influence and
decision-making power, the personal income and net worth to make the difference in your
marketing. It’s where ambition meets influence.

Connect with more of these valuable audiences in The Globe, than in The Star or National Post, every week.

F

2X more likely to be $373 Billion

Senior Managers or Owners of business purchase influence

9 : .
51% more likely to be small business
owners, or enfrepreneurs

75%) more likely to have
a personal income of $100K+

21% more likely to have 3+ credit cards $31 Billion
in monthly credit card purchases
3X more likely to have a personal.
income of $200k

39% more likely to purchase/lease a
vehicle/motorcycle (next 12 months)

75% more likely to purchase/lease an
electric vehicle (next 12 months)

Source: Vividata SCC Fall 2023, Total Weekly Readers, Newspaper National Edition

92% more likely fo be active investors
(10+ online trades per month)

After seeing an ad for
a product, brand or service.

99% more likely to search for it
2.8X more likely to purchase it
3.2X more likely to recommend it

MEDIAKIT 2024-01 /2



Your Globe
A d t The Globe and Mail is your connection to Canadians with the professional influence and decision-making
vdan age power, the personal income and net worth to make the difference in your marketing.

THE GLOBE AND MAIL*
Retail Readership

78% more likely to be
Metro Edition Senior Managers or Owners

391,000 942,000

Average Mon-Fri readers Average Safurday readers

o) . .
32% more likely to be small business
owners, or entrepreneurs

18-34 35+ 25-54

37%  59%  53%

55+ 35- 64 ' ' : o
27% 4 —l-% 42% more likely to have a HHI of $200k+ $307 BllhOlj1 $15 Billion
N 2.2X more likely to have a spent on current vehicles in monthly credit card purchases

. Personal Income of $150k+
Source: Vividata SCC Fall 2023, Tofal

Weekly Readers, Newspaper Metro
Edition, Age demos are %
composition of weekly print readers

Circulation
42212 67,088 , : "
Average M-F copies Average Sat copies 169% more likely fo have 22% more likely to buy/sell Real Estate After seeing an ad for.
. investible assets of $250K+ in the next 12 months a produdt, brand or service.
Subscribers 113 90% more likely to search for it
Home delivery: oc% 8% more likely to have $97 Billion . )
Office de“\/ery..gi/o investible assets of $SOOK+ spenf on home improvemenfs 2.5X more ||I<e|y fo purchase it
R (principal residence) 2.7X more likely to recommend it

Source: Source: AAM 2022 Audit Report (12 months
ending Sep. 30, 2022) and Internal subscriber data

Source: Vividata SCC Fall 2023 Study, Total Weekly Readers, Newspaper Metro Edition MEDIAKIT 2024-01 /3




The W€€l<day Each day we deliver an engaging flow of

international, national and regional news stories

Experience and features — with dedicated Toronto and B.C.

pages — in our most-read section.

Across Canada, every edition of our
newspaper delivers our trusted, authoritative
news, business and lifestyle coverage,
ensuring our readers start their day primed
with the essential news, perspective and
insight they need to navigate the week ahead.

Life & Arts

Our vibrant lifestyle coverage lives in the news
section and features themed content, every day.

THE GLOBE MAIL

ONTARIOEDITION «  TUESDAY, SEPTEMBER7,2021 = GLOBEANDMAIL.COM

Monday: Health and Wellness
Tuesday: Parenting and Relationships
Wednesday: Travel

Thursday: Arts and Events

. Film Friday:  Film Reviews
Report on Business

Canada's frusted source for insightful analysis,
perspective and the inside edge on: domestic and
infernational markets; established and emerging new
industries; innovative new technologies; investing
B.CS WILDFIRE WARRIORS . .
s SN — strategies and wealth management advice.

400 firefighters from as far away as Australia were housed this summer
as they battled the Rock Lake wildfire. Read their stories = as

ENVIRONMENT

Nursing
schools forced
to turn away
applicants as
demand soars

X1A0 XU

RICK COLLINS/THE GLOBE AND MAL

REPORT ON BUSINESS*

How an Ontario Immigration and Refugee Board seeks to permanently
hotel chain got block Chelsea Manning from entering Canada

dragged into
a Hong Kong
security case

coum FReeze the WikiLes

At the cutting edge M

On weekdays, Sports coverage is integrated
in our business section, ensuring we are
your premier choice to reach Canada’s
influencers — at work and at play.

‘Thousands of people are MANNING, ALS

Taliban say last holdout region now under their control,
Afghan oppostion vows to continue the fight

THE
GLOBE
AND

FEoERAL CAMPAIGH
Protest leader 0'Toole leaves door
Maria open to repealing ban
Kolesnikova on guns used in

nced mass shootings = a3

MEDIAKIT 2024-01 /4  DALLs\Llg




Real Estate

On Fridays, our Real Estate section
explores national and local stories

and trends, with coverage of home
decor, design and architecture, and
providing practical financial advice

for all types of home buyers.

REAL ESTATE*

bl

A TURN
TO THE LEFT

Integrated Content Features
and Special Reports

Throughout the year we publish a wide range of
advertorial Integrated Content Features and editorial
Special Reports in print and online.

a .. AIDS PREVENTION & RESEARCH .
World comes together to spark innovation nedy and shopping:
Fixed or variable? How to decide as interest rates r inning road trip combination
; - . - | E

With a pre-planned schedule, you can easily and
effectively align your brand with your audience's
information needs and interests.

GET READY
FASHIONABLY

120+ OUTLET STORES
NIKE CLEARANCE STORE
HaM
VERA BRADLEY
MICHAEL KORS.

Now is the time to renew efforts to end HIV

NATIONAL
PHILANTHROPY DAY @

“ Theéf(\'eva:;ld S . . . .
stage shows 5 Delivered in Life & Arts, Report on Business,

bring on the . ,
and as standalone sections, they're
powerful, turnkey platforms for B2B and

A VIBRANT NEW
WATERFRONT COMMUNITY

CONDOS NOW SELLING ON THE SHORES ¢ |
VISIT TRIDEL.COM TO BOOK A PRIVATE Af

GETTING A HOUSE

For some people eager to buy a home, rentto-0

BY BIT

B2C brands to align with, or be integrated
info Canada’s most engaging content.

EXPLORE OPPORTUNITIES —

Lessons in resilience from
Ontario family businesses

Down-to-earth diva

MEDIAKIT 2024-01 /5


https://globemediagroup.ca/newspaper-advertising-gallery/

Weekday Advertising Information

ﬂ Monday - Friday All Editions
Monday Health & Wellness
LIFE Tuesday Parenting & Relationships Metro
2 ARTS National
Wednesday Travel NTLxto
Thursday Arfs & Events
Metro
FILM . -
Friday National
AL NTLxto
VS35 Monday - Friday National
Metro
SPORTS Monday - Friday National
NTLxto
CAREERS Mon, Wed, Fri National
Metro
REAL id
ESTATE Friday NTLxto
NTLxms

Camera-Ready Booking/Material
2 business days prior @ 4:30 pm

Pubset Booking/Material
3 business days prior @ 4:30 pm

Camera-Ready Booking/Material
2 business days prior @ 4:30pm

Pubset Booking/Material
3 business days prior @ 4:30pm

Camera-Ready Booking/Material
2 business days prior @ 2:00pm

Pubset Booking/Material

3 business days prior @ 2:00pm

Pubset Booking/Material Monday @ 12 noon
Camera-Ready Booking Tuesday @ 12 noon
Camera-Ready Material Tuesday @ 12 noon

Please note: all deadlines are eastern standard time | doubletruck — add 2 business days to existing camera-ready deadlines

Editions

NATIONAL All Canadian, US and overseas distribution
METRO All of Ontario, excl. Ottawa and Ottawa Valley area
CENTRAL Ontario and Quebec

OTT/QUE Ottawa area and Quebec

WEST Manitoba, Saskatchewan, Alberta and British Columbia
NTLxto National excluding Metro edition

NTLxms National excluding Manitoba and Saskatchewan

Advertising Information

Page dimensions: 10 Columns, 8.97" wide x 20" deep
- 280 Agate lines (2,800 lines per 10 column page)

Creative advertising

Production specifications
formats: and advertising FTP:

VIEW AD FORMATS — VIEW SPECS —

THE GLOBE MAIL*

G20 leaders vow climate action  famiy batie
but fall short on commitments s

of
lan

Ottawa unable to show progress
on pledge to diversify st=—"-~

MULTIPLE CHOICE

MEDIAKIT 2024-01 /6


https://globemediagroup.ca/newspaper-advertising-specifications/
https://globemediagroup.ca/newspaper-standard-ad-units/

Erc Reguly: \;q.mn\m \ln(»pk\
clf-manufactured energy crisis -.,

Your Globe
Weekend

Reflecting the focused time our audience
dedicates to reading over the weekend,
our newspaper expands to four engaging
sections: News, Report on Business,
Opinion and Arts & Pursuits.

Report on Business

Canada's leading investigative business journalism explores
the market-moving stories at home and around the globe,
emerging trends and new fechnologies, and provides essential
investing coverage and personal finance advice.

InpLaTIon RATE INTEREST RATE

SPAVOR BLAMES KOVRIG FOR DETENTION

’T{IEBE
come IF ik —
MAIL* £ 3 On weekends, Sports

ONTARIO EDITION

¥ SPORTS

coverage is integrated
in our business section,
as Canada’s choice

for the stories behind
the teams, the games,
the personalities and
events that matter.

ATURDAY, NOVEMBER 18, 2023

Z { A e J
{&\ TIME
OF YEAR

& OR DREAMING T4

Our platform for deep analysis, insights and ideas is
nillions from the federal government after being detained e 3 > 1 . AT - hlghly popular - bOTh in prinT and Online.

itr would have happened if his
fellow prisoner, Michael Kovrig, hadn’t shared their conversations with Ottawa = as

ch i caught in the midst of
Fairbank, about what sci
what kind of results

ot hosive It's home for our authoritative columnists and the
strongest opinions - in-depth editorials and reader
letters — on the big issues for Canadians coast-to-coast.

HOTO ILLUSTRATION BY THE GLOBE AND MAIL/THE CANADIAN PRESS/AP/AFP PHOTO / CRISISGROUP/JULIE DAVID DE LOSS

REPORT ON BUSINESS SPORTS

INSIDE THE $9-BILLION DEAL | ““}:,
FOR TECK’S COAL UNIT . |ousmmsack

DOUG FLUTIE

ON LIFE AFTER

News REPORT ON BUSINESS FOOTBALL ...
Sudan demands an end to UN mission U.S. millionaire pitches Canadian MoRE oN
amid escalating violence = a10 ghost town as an energy hub = ss SRR

MEDIAKIT 2024-01 /7

ARTS & BOOKS. PURSUITS

[AN BROWN ON A PORCELAIN OBSESSION ROOTED IN LOVE ~=: M JIGGLE IT SAY HELLO (AGAIN) TO JELL-O « r1

BECCPDRECTEEEPAMNAD A D -

e




Arts & Books

Connect with Canada’s most

The Pursuits
of Happiness o o e Bt o

every Saturday for engaging arts, =1
enfertainment and culture coverage, s
from annual events like film and E
music, museum and gallery openings,
festivals and live events, exhibits,

Our readers have a wealth of inferests and
passions — and they want to feed these
pursuits and to find new ones.

)
ALL THE BOOKS
FIT TO GIFT

We've sorted through hundreds of books to find
the perfect picks for the fashionistas, culture vultures
n in your life -1

STORIES
SHE TELLS

Each weekend, we present them with a theatre and dance reviews, must-
vibrant mix of Style, Fashion and Beauty, see-TV and of course, to discover the
Home Decor, Travel, and Food and Wine, newest book releases, and more.

along with in-depth Arts, Books and
entertainment coverage.

INTERVIEW ARTS
Patrick Stewart on his acting At the Power Plant, three
heroes and that time he artists consider space, time and
chauffeured Paul McCartney = &3 European history = #s

MEETINSOMNIACS “CANADA

* | STRUGGLING TO GET SOME SHUT-EYE? HERE'S OUR GUIDE TO GETTING THE SLEEP YOU NEED

ATURDAY, DECEMBER 9, 2023 GLOBEANDMAIL COM

Pursuits

Presented in a stunning, magazine-
inspired reading experience,
Pursuits is the perfect platform

to reach your ideal consumers,
trend-setters, style influencers and
taste-makers.

INVASION OF THE
SLEEP SHATCHERS.

Our readers have a wealth of
interests, passions and obsessions
- and they want to feed these
inferests and to be inspired by
new ones. Every Saturday, Pursuits
presents a vibrant mix of Style,

; % T Fashion and Beauty, Home Decor,
o vour nextread ‘ : = Travel, Society, Food and Wine,
eatiliti i I 7 . along with Puzzles, Games and
L Horoscopes.

16OTTO BE ANYTHING
BUT SLEEPING.

DIAGNOSIS: OLD MATTRESS HoT, BoTHERED YOU GIVE LOVE-mND
LEep DISORDER. 'K HORMONAL SLEEP-A 8AD NAME.

10

ﬁfyﬁsh Canadians share
or stting a creative tabl

MEDIA KIT 2024-01 /8




Weekend Advertising Information

All Editions

BUSINESS National

Metro
SPORTS National

NTLxto

CAREERS National

PURSUITS National

National
ARTs & AU |
BOOKS Nationa
NTLxto

Camera-Ready Booking/Material
2 business days prior @ 4:30pm

Camera-Ready Booking/Material
2 business days prior @ 4:30pm

Camera-Ready Booking/Material
2 business days prior @ 2:00pm

Pubset Booking/Material
Friday 1 week prior @3:00pm

Pubset Booking/Material
Friday 1 week prior @ 4:00pm

Pubset Booking/Material
3 business days prior @ 4:30pm

Pubset Booking/Material
3 business days prior @ 4:30pm

Pubset Booking/Material
3 business days prior @ 2:00pm

Camera-Ready Booking Camera-Ready Material
Monday @ 3:00pm Wednesday @ 4:00pm

Camera-Ready Booking Camera-Ready Material
Monday @ 4:00 pm Wednesday @ 4:00 pm

Please note: all deadlines are eastern standard time | doubletruck — add 2 business days to existing camera-ready deadlines

Advertising Information

Page dimensions: 10 Columns, 8.97" wide x 20" deep
- 280 Agate lines (2,800 lines per 10 column page)

Creative advertising
formats:

Production specifications
and advertising FTP:

VIEW AD FORMATS —

VIEW SPECS —

Premium Paper Positions — Saturday only

News/ROB - 8 pages of premium paper available
(Pages 1, 2, before DPS, DPS, after DPS, IBC & OBC)

Opinion and Arts & Pursuits — 4 premium pages
(pages, 2, IBC & OBC). Not guaranteed every Saturday.

Revised Feb 2024

Air Canada cancels takeover bid for rival Air Transat ...

DING THE METEORIC RISE
OF A TINY TECH COMPANY ...

The 1
tom:l 1
explosion

¥

Designing
Canada

Editions
NATIONAL All Canadian, US and overseas
distribution

METRO All of Ontario, excl. Ottawa and Ottawa
Valley area

CENTRAL Ontario and Quebec
OTT/QUE Ottawa area and Quebec

WEST Manitoba, Saskatchewan, Alberta and
British Columbia

NTLxto National excluding Metro edition

NTLxms National excluding Manitoba and
Saskafchewan

MEDIAKIT 2024-01 /9


https://globemediagroup.ca/newspaper-advertising-specifications/
https://globemediagroup.ca/newspaper-standard-ad-units/

A force for good: New study shows how
Walmart Canada drives positive impact nationwide

RBC's artful approach:

RBC celebrates and
supports emerging
] visual artists of
Walmart Canada’s first Economic and Social Canada
Impact Report shows positive contributions to
workforce, communities, and local suppliers

Walmart 32

EXPLORE
EDMONTON

The winter moisturizer
Sasha Exeter swears by

T

Like most Canadians, Sasha Exeter has spent her

Iife searching for the cure for winter skin.

You know the feeling: When your skin is so dry and

\“eamev»baneved that it feels like nothing coud )
N

olobe
content

studio

Drive results
through content-
based solutions

Our commitment to insights-driven content marketing across
all platforms ensures that your message resonates with your
target audience and achieves tangible, measurable success.

Discover how partnering with Globe Content Studio, a division
of The Globe and Mail, will deliver unmatched results and
transparent metrics for your brand.

EXPLORE CONTENT STUDIO —

MEDIAKIT 2024-01 /10



https://globecontent.studio/

Stand out with
outstanding
creative

Canada'’s #1 newspaper is your connection fo
Canadians with the professional influence and
decision-making power, the personal income
and net worth to make the difference in your
marketing. It's where ambition meets influence.

Our pages are a powerful creative canvas for brands
and we provide a wide range of formats to deliver
high impact brand messaging to our readers.

Take advantage of our full-service Creative Studio to
produce highly-effective advertising that captures
attention and delivers compelling messaging to
achieve the marketing results you need.

Get inspired in our
creative gallery

VIEW GALLERY —

Creative formats
and specifications

VIEW SPECS —

MIZRAHI

Floating »
Banner

< Vertical Banner

Mon - Fri, Page 2 in News

Take the
next step

For more information — including
rates — and to create powerful
marketing campaigns, please
contact your Globe Media

Group Team.

WESTERN CANADA

BC, NWT, Nunavut

TEL 604.679.6370

Alberta, Saskatchewan

TEL 403.774.8024
advertisingwesternca@globeandmail.com

TORONTO, ONTARIO & MANITOBA
TEL 416.585.5111

TOLL FREE 1.800.387.9012
advertising@globeandmail.com

EASTERN CANADA

Ottawa Region, Quebec, Atlantic Canada
TEL 514.982.3050

TOLL FREE 1.800.363.7526
advertising@globeandmail.com

UNITED STATES, WORLDWIDE
TEL 1.800.383.7677
GlobeMedia@AJRMediaGroup.com

globemediagroup.ca

X @globemediagroup

@ /company/globemediagroup
@globemediagroup

f globemediagroup
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https://globemediagroup.ca/
https://twitter.com/globe_media?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://globemediagroup.ca/newspaper-advertising-specifications/
https://globemediagroup.ca/newspaper-advertising-gallery/

