e 2024 NATIONAL INTEGRATED SPECIAL REPORT —
DIGITAL AND NEWSPAPER

studio

BUILIDING UP THE CONTRUCTION INDUSTRY

Integrated Special Reports are turnkey content solutions in which participating
advertisers can be mentioned in at least one story. Produced by Globe Content
Studio.

Topics are informed by content management technology that provides our editorial staff
and Globe Content Studio with data signals on what is resonating with readers and, more
importantly, keeping them engaged. It provides confidence that these are ideal . _
environments to position and deliver your brand message. e ey o more likely to more likely to be

business be MOPEs ~ Senior Managers
decision makers and Owners
Themes for Building up the Construction Industry:

According to the Canada Mortgage and Housing Corporation (CMHC), the country .
needs to build 3.5 million more homes by 2030 to address the affordability gap — it Weekly Readers 5 607 000 | Diqial Weckly Readers - 4.436,000
not to mention the commercial infrastructure, from retail to essential services, that

will need to follow that housing. All eyes are on the construction industry as it

. . .. . . . Sponsor Content Standard o
navigates supply issues, labour shortages, rising material costs and increasingly Booking Deadline Booking Material Deadline F\’/Ubgshlr:jg on
strict environmental regulations. Deadline eaneseays
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Source: Vividata SCC Fall 2023, National, Adults 18+

The Globe and Mail’s special report on the future of construction in Canada will

look at labour, materials and the changing industry landscape. April 29, 2024 May 29, 2024 SISE, 2 SR, 0%
August 21, 2024 September 18, September 25, October 16, 2024
For more information, please contact your Globe Media Group team. 2024 2024

adverUsmg@gIobeandmalI.com October 9, 2024 November 6, 2024 November 13, December 4, 2024
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ESSENTIAL PACKAGE

Your brand mentioned within the integrated report among participating
advertisers

THE
GLOBE

INTEGRATED

AM%DL,., SPECIAL REPORT

Package Details Investment
» Equal brand ad SOV among patrticipating
advertisers, adjacent to integrated report content.
Includes brand mention within the article.
thet o swerd ergood. Wia . > 200,000 driver impressions — Globe and Mail ROS.
— wn’" Digital* 300x600 includesﬁogo, drives to integrated report $8,000
| Uniocking the powertulpotenial of with adjacent SOV ads.
rlockngthe. » 200,000 brand impressions — Globe and Mail ROS
of trees » 300x250 brand ads, drives traffic to your site.
Digital Integrated - . e Print > Ad aquacent to _report content, with_brand mention Standard print rates
Special Report Digital Integrated Special Report E in article**, Various ad formats available. apply
Content Discovery - Ads.rqtan.a with equgl SOV among =
Standard Digital participating a_dvertllselrs. Includes $23,600
Traffic Driver. brand mention within report. (National full page***)
Digital + > Digital and print as described above.
Print $18,600
Print Integrated (National half
Special Report page***)
with brand ad

adjacency and
brand mention within
report.

*No minimum page view guarantees.
**No sightlines or approval on integrated content.
**Qther print sizes and editions available.




g“;EL%BE INTEGRATED PREMIUM PACKAGE

- SPECIAL REPORT Your brand mentioned within integrated report content among participating
MAIL advertisers + sponsor content with your brand fully integrated

Digital Sponsor Details Investment
Content Discovery Print Integrated > DIGITAL INTEGRATED REPORT: Equal brand ad SOV
Special Report among participating advertisers, adjacent to report. Includes
brand ad brand mention*. No page view guarantees.
?:éi‘t:iirr‘l‘?’n’ . - 150,000 impressions — Globe and Mail ROS.
article P”rgoiﬁ’é’:tsor Digital  * 300x600 includes logo, drives to report with adjacent SOV ads.
poer ot ——=————=" Full sightlines Only $20,000
I in article with Package > DIGITAL SPONSOR CONTENT: Minimum 2,000 — 2,900 page
Digital Integrated . . . . .
Special Report brand adjacent views for one article, cust_om developed with client**.
Standard Digtal Ads rotate with SOV tgofr?tlzcr’]ftt * 100% SOV brand ads adjac_ent to sponsor content.
S among advertisers. « Branded content discovery includes standard traffic drivers,
Traffic Driver Includes brand mention native and social.
in the article.
» DIGITAL INTEGRATED REPORT: As described above.
Standard
Digital » PRINT INTEGRATED REPORT AND SPONSOR CONTENT: $33,000
Traffic. Full page or half page sponsor content adjacent to integrated (National
| Print + report that includes brand mention. full page)
; Digital
— Package > DIGITAL SPONSOR CONTENT: Minimum 1,700 — 2,500 page  $28,000
e © » views for one piece of sponsor content. (National
: _ . : * 100% SOV brand ads adjacent to content. half page)
' ’ = % » Branded content discovery includes standard traffic drivers,
Digital Sponsor Content F g native and social.
Custom developed with the —
client ' ' *No sightline or approval on integrated report content.
**Full sightline and approval on sponsor content. 6 to 8-week lead time.
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