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Big economic, social and environmental trends such as
population growth, climate change, resource scarcity, technology
advancement and social inequalities require a collective
~~~~~~~~~~~~~~ response, and leaders across Canada are taking action.
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Proposed topic highlights:

Support for cleantech innovation crucial
for meeting climate targets

RESEARCH & INNOVATION - From new insights to societal
impact.

ADVOCACY & EDUCATION - Raising awareness and advancing
sustainability education.

LOW-CARBON ECONOMY - Enabling a low-carbon future.
TECHNOLOGY & POLICY SOLUTIONS - Tools and approaches
making a difference.
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