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MAIL* Brain Awareness Week

INTEGRATED CONTENT FEATURES: Turnkey solutions in which
participating advertisers can be mentioned or quoted in at least one story.

Brain Awareness Week is an annual global campaign dedicated to

Click on the report below to fostering a deeper understanding of the brain, its functions, and the
see a similar past feature importance of brain health. Typically held in March, this week-long event
~~~~~~~~~~~~~~ serves as an opportunity to explore the latest advancements in brain Reaching _
BRAIN AWARENESS WEEK research, raise awareness about neurological disorders, and promote The Globe and more senior Reaching more
oo ‘ brain health practices. Brain Awareness Week encourages individuals of Mail is the #1 execulives. business ngh-Net-Woﬁh
o = L N all ages to appreciate the complexities of the human brain, inspiring a newspaper brand owner’s -~ Investor:s with ove*r
lifelong commitment to its care and well-being. in Canada* professionals® $500K in assets.
""""""""""" Proposed topic highlights:
AWARENESS — Increasing understanding of neurological conditions,
their impact on individuals and families, and the need for research and Print/Digital Weekly Readers — 5,898,000
support. Print Weekly Readers — 2,697,000 | Digital Weekly Readers — 4,439,000
BRAIN HEALTH — Raising awareness about the importance of
maintaining a healthy brain through lifestyle choices, nutrition, and Source: Vividata SCC Fall 2022, National, Adults 18+
exercise.

RESEARCH — Emphasizing the importance of brain research and its role

in advancing our understanding of neurological conditions.

INNOVATION — Showcasing innovative technologies and treatments in Standard
andar

the field of neuroscience. . . Material Deadline Publishing Date
Booking Deadline

Sponsor Content
Booking Deadline

GET INVOLVED TODAY. CONTACT:
RICHARD DEACON, Project Manager T: 1.604.631.6636 E: rdeacon@globeandmail.com January 22 March 4 March 11 January 22

Content produced by Randall Anthony Communications, a Globe-approved provider


mailto:rdeacon@globeandmail.com
https://www.dropbox.com/s/npuq236nvxrs8yk/Brain%20Awareness%20March%2013%202023%20SPR.pdf?dl=0

